COMPARISONS ОҒ AVERAGE AUDIENCE ESTIMATES - SELECTED PROGRAM TYPES 


FIRST REPORT FOR AUGUST1982 


EVENING 7:00-11:00 PM 


4 ТУДА, AN 700-1100 PM 
General "Mysie Participation — Feature AN 25- АП 55- 100- 9:00- = 
Drama Отата) Менше Variety Films 30 Win. 60 Min. POOPM ОРИ) йш зш Тош 
HOUSEHOLDS % AVG. AUD. 11.0 13.2 13,6 12.2 13.2 12.7 11.7 12.9 12.5 11.1 12.2 
МО. ОҒ PROGRAMS t 12 9 10 IFR IFR 7 39 31 29 40 69 17 86 
EVENING MONDAY-FRIDAY 
6:00-7:00РМ 11:30-1:00АМ WEEKDAY DAYTINE 10:00AM-4:30PM WEEKEND DAYTIME 
llonal(1) Quiz Sports 
БОМ Оше 8 Aud. Situation 10:00AM- 1:00. 10:00AM- Chii- —— 
(еек Multi weekly :00АМ(4) Drama Partic.(1) Comedy 1:00PM 4:30PM 4:30PM dren's(1) Regular Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. та 9.9 4,9 6.6 6.1 6.2 5.5 7.0 6,4 4.1 6.3 4.6 5.5 
МО. ОҒ PROGRAMS} 5 3 11 14 5 4 12 12 24 31 5 9 14 


a = ы FOR INDIVIDUAL TYPES ІН ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED — IFR INSUFFICIENT NUMBER OF PROGRAMS IN ТҮРЕ 
GROUPING. 


! PROGRAMS ARE RATED IN TERMS OF TOTAL 
10 REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES ҒОЙ REPORTING. DURATION, UNDER FIVE-MINUTE PROGRAMS 
(2) INCLUDES 8:30-930РМ AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 


ARE EXCLUDED. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


NATIONAL TV NIELSEN RATINGS RANKING - ТОР PROGRAMS(I) 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING AUGUST 8, 1982 


NIELSEN AVERAGE AUDIENCE 


юз __ 
AUDIENCES % U.S. N0. (000) 
— тал арас ==] PROGRAM 5.3 — 
RANK PROGRAM жиз. ко. (9%) ми — 
ў 7.7 14,430 
9 HARI ТО НАВТ 1 139 
1 MISS UNIVERSE PAGEANI(S) 213 171360 10 Aite" СМП 168 131690 
нуи š > 11 6 К 
5 Too CLOSE FOR COMFORT 20.0 16,300 12 LOU GRANT# 16.5 128 
3 THREES COMPANY 192 151730 13 LAVERNE 8 SHIRLEY 164 13.370 
БЕРГЕ 13 , SY ISLAND қ к 
5 HOUSE CALL5# 1 14 ҒАМТА 157260 
18.9 15,400 ВЯҒАК 15.9 > 
JEFFERSONS 15 GIMME A 1960 
£ TRAPPER JOIN, mo, 198 лезо 15 HILL STREET BLUES 15.9 12,9 
8 60 MINUTES ” ы 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 
0) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


я PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


WK 
# DAY 


*EVENING 
ABC FRIDAY NIGHT MOVIE 
FRI. 9.00P 120 ABC F 


Аво МОМОАҮ NIGHT BASEBALL 
кы. 


8.30P 146 АВС SE 


8.30P 193 
“с "но ЅРЕСІАІ (5) 


7.04P 116 АВС F| 
АВС NEWSBRIEF-M-F 
MON. В.28Р 1 АВС N 
1 TUTHF 9.58р 1 
1 WED. 10.392 2 
2 ТШ-ТН 9.58Р 1 
2 FRI. 10.068 1 
АВС МЕМЅВАІЕҒ -ЅАТ. 
БАТ. 9.58Р 1 АВС М 
АВС NEWSBRIEF-SUN. 
1SUN. 9.577 1 ABC N 
2 SUN. 10-04 1 
АВС SPORTS UPDATE-SAT 
1 SAT. 8.58P 1 ABC S| 
2 SAT. 8.30Р 2 
АВС SPORTS UPDATE -SUN 
1 SUN.  7.55Р 2 ABC 


2 SUN. T.S9P 2 
АВС SUNDAY NIGHT MOVIE 


1 SUN. 8.30P 167 ABC 
2 SUN. 9.00Р 175 
ABC WORLD NEWS TONIGHT 
M-i 6.30P 30 ABC 
ABC WRLD NEWS TONIGHT-SUN 
1 SUN. 6.30Р 30 АВС 
ALICE 
SUN. 9.00P 30 СВ5 
ТЯ BUNKER'S PLACE 
222 8.00Р 30 (85 
BANET MILLER 
THU. 9.00P 30 ABC 
BENSON 
FRI. 8.00Р 30 АВ 
BEST OF THE wT 
MON. 8.00Р 30 {К 
ЫН, ДИН PART 1(5) 
А 8.00Р 180 CHS 
Hn AMBITION-PART 2(5) 
1 WED. 8.39P 175 ке 
сво AMBITION-PARI 3(5) 
THU. 9.00P 120 CD5 


У 


START 
TIME DUR NET ПБ; 


11 
ғ 


42 


42 


42 
N 


42 
SN 


34 
FF 


184 


200 


188 


196 
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194 
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203 


201 
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196 
196 


197 
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192 
192 


192 


193 


189 


201 


191 


184 


197 


196 


188 


191 


198 


202 


199 
196 


199 
191 


161 


95 


99 


96 


95 


98 


98 


97 


99 


99 
84 


98 
99 


98 
96 


95 
99 


99 
99 


WK 1 WK 2 |WK 1 WK 2 


98 


94 


98 


98 


99 


99 
89 


98 
96 


87 


or > o> => 


ш> ш> ш> 
o> w» 


>ш»> pror ror ш>» 


AVG. AVQ. 
AUD. SHARE AUD. 
% (0,000)) 


12.4 
12.1 


1143 
11.3 


9.0 


13. 


wr 


шо һы шо 


5 МҮ As CURRENT REPORT В = SEASON AVERAGE 


тә оо 


оо “ә әлә ошо 


G] 


NO. ОҒ | PROGRAM | HOUSEHOLD AUDIENCES 
STATIONS | COVERAGE |-- 


26 
24 


21 
20 


19 


25 
27 


31 
33 


23 
26 


22 
27 


1011 
986 


921 
921 


734 


1076 
1369 


1271 
1532 


1076 
1337 


807 
1206 


PROGRAM МАМЕ 


WK 
# DAY 


Jü, 


START 
TIME DUR мет 6, 


1ST AUG. 


NO. 
STATIONS 


СОМИ 


WK 1 WK 2 WK 1 WK 2 


BOSOM BUDDIES 


THU. 
ЕН МАУЕНТЫ- 
1 TUE 9.00P 60 NBC EW 


CASSIE AND COMPANY 
ЕВІ. 
CBS EVENING МЕЫ5-НАТНЕН 2 
M-F 6.30P 30 CBS N 


CBS СХЕМЕ NEWS-DEAN 
6.30P 30 CBS N 
CBS Роне" ЅАТ,(5) 
2 ЅАТ. 10.00Р 60 CBS DN 


CBS REPORTS(S) 
2 WED. 8.00Р 60 СВ5 ОМ 
CBS SAT. NEWS-SCHIEFFER 

SAT. 6.30P 30 CBS N 


све SAT. NIGHT MOVIE 


29 
9.00P 120 CBS FF 


SAT 
cs TUESDAY NIGHT MOVIES 
2 TUE. 9.00P 120 CBS FF 


685 WEDNESDAY ШЕНІ MOVIE 
.00Р 


4 
8.30P 30 АВС CS 


3 
10.00P 60 NBC PD 


09 


25 


40 


25 


2 WED. 120 CBS F| 
CHICAGO STORY 
FRI. 8.30P 90 NBC Gl 
CHIPS 
SUN. 8.00Р 60 NBC 0! 
CIRCLE FAMILY(S) 
1 THU. 8.00Р 60 NBC Gi 
CODE RED 
1 SUN, 1.00Р 90 ABC С! 
CRONKITE'S UNIVERSE 
2 ТИЕ. 8.00Р 30 CBS Di 
DALLAS 
FRI. 9.00Р 60 CBS Gl 
DALLAS SPECIAL(S) 
1 ЕНІ. 10.00Р 60 CBS Gl 
DIFF'RENT STROKES 
THU. 9.00Р 30 NBC C: 
DUKES OF HAZZARD 
FRI. 8.00P 60 CBS С 
DYNASTY 
1 WED. 10.41P 60 ABC GI 
2 WED. 10.00P 60 
FACTS OF LIFE 
1 WED. 9.30P 30 NBC CS 
2 WED. 9.00P 30 


154 


191 


203 


190 


196 


160 
201 


172 
186 


182 
148 


189 


190 
172 


209 


195 


204 


99 
9% 


95 
99 


91 


86 


98 


91 


98 
95 


97 


99 
99 


96 
97 


99 


97 


98 


91 
99 


90 
97 


96 
86 


98 


97 
90 


99 


98 


99 


97 
99 


99 


98 


1982 КЕРОКТ 


э>о> w> > рәр WPP о>с> 


bor о>ш» ьш» vro» 


o> wr ш>ш>ош»> 


HOUSEHOLD AUDIENCES 


Юю AVi 
AUI SHARE AUI 
% (0,000) 


‚Ө 


озы --оьы 


лоо woro 


PRE onno 
mou woow 


кюю 
== бош 


әз юоюоо 


ШЕ 
оо 


FOR EXPLANATION OF SYMBOLS, SEE РАСЕ А, 


Ы PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) __ 


т, 0. ОЕ PROGRA 
PROGRAM NAME Е STATIONS | COVERAGI т 
WK START Pos. E 
# DAY TIME DUR NET twk 1 WK 2 [WK 1 WK 2| Y 
ы. 
EVENING CONT'D 
FAERIES(S) 195 99 A 
SAT. _ 8.30Р 30 CBS EA 
FALCON CREST 8 202 99 |А 
2 FRI. 10.00Р 60 CBS GD B 
FALL GUY 35 | 203 201 99 99 |А 
1 WED. 9.41Р 60 ABC A B 
2 WED. 9:00Р 60 
ҒАМЕ 26 19 ө? |А 
2 THU. В.00Р 60 NBC GD B 
FANTASY ISLAND 36 | 202 203 97 99 |А 
SAT. 10.00Р 60 АВС А B 
FATHER MURPHY 195 97 A 
1 TUE. 8.00Р 60 NBC GD B 
FLINTSTONES-LEAGUE(S) 202 96 А 
SUN. 7.00Р 30 МВС EA 
FNTSTONES SPECIAL(S) 197 эв |A 
2 SUN. 7.00Р 60 NBC EA 
GAME AND ITS GLORY(S) 183 өт |А 
2 БАТ. 10.00Р 60 NBC SC 
СІММЕ А ВАЕАК 187 193 96 97 |А 
THU. — 9.30P зо NBC св. B 
GREATEST AMERICAN HERO 36 | 202 201 99 99 |А 
8.21р 60 АВС cs B 
ФЕ. 60 
HAPPY DAYS 204 204 99 ээ |А 
ТОЕ. 7 8.00Р 30 ABC CS. B 
HARPER VALLEY 6|185 170 93 91 |А 
SAT. 8.30Р 30 NBC CS B 
HART ТО HART 37 | 203 201 99 99 |А 
TUE. 10.00Р 60 АВС PD B 
HERE'S BOOMER 6|186 172 94 91 |А 
SAT. 8.00Р 30 МВС GD B 
нш. SJŘEET BLES 36 |199 209 97 99 |A 
0.00Р 60 МВС ОР B 
HOUSE CALLS 9 197 99 |A 
2 МОМ 9.30Р 30 CBS CS B 
JEFFERSONS 33 | 197 198 99 99 |A 
SUN. — 9.30Р 30 CBS CS B 
KNOTS LANDING 12 191 эв |А 
2 THU, 10.00Р 60 CBS GD B 
LAVERNE & SHIRLEY 13 | 203 204 99 99 |А 
TUE. — 8.30P 30 АВС CS B 
LEWIS АМО CLARK 5 | 178 92 A 
1 FRI. 8.00Р 30 NBC CS B 


KEY: A=CURRENT REPORT B=SEASON AVERAGE 


59, AVG. 
AUD. SHARE AUD, 
% % 000) 


ыы юлы 
лю өз 


© 


© oann ооьшо оом озо ыл La no 


е 


HOUSEHOLD AUDIENCES 


1ST AUG, 1982 REPORT 


408 


С HOUSEHOLD AUDIENCES 
тамын ЫЬ [geou ен 
WK START Pi А SHARI Mb 
# DAY TIME DUR NET 6, WK 1 к?к WK 2f Y Y W (0,000) 
LITTLE HOUSE-PRAIRIE 34 213 99 A 9,6 19 tn? 
2 MON. 8.00Р 60 NBC GD B 16.9 2 іні 
LOU GRANT 30 195 99 |A 31 1245 
2 МОМ. 10.00Р 60 CBS GD B 26 1200 
LOVE ВОАТ 40 | 203 204 97 99 |А 15,8 32 1263 
БАТ. 9.00Р 60 АВС С5 В 19.7. 35 1606 
LOVF, SIDNEY 7 |184 191 96 97 |А 19.3 24 1084 
1 WED. 10.00Р 30 NBC CS B 12.9 23 1051 
2 WED. 9.30Р 30 
MAGNUM, P.I. 39 | 202 199 99 98 |А 14.9 30 1214 
THU. 8.00Р 60 CBS PD B 19.3 33 1573 
MAKING А LIVING 8 |199 193 99 98 А 9.8 22 799 
FRI. 8.30P 30 ABC CS B 9.9 21 807 
M*A*S*H 36 199 99 |A 21.3 36 1736 
2 MON. 9.00P 30 CBS CS B 20.7 32 1687 
MCCLAIN'S LAW 2 |187 95 А 13.0 23 1060 
1 TUE. 10.00Р 60 МВС ОР B 12.1 22 986 
MISS UNIVERSE РАСЕАМТ(5) 196 99 A 24.7 43 2013 
1 MON. 9.00P 126 CBS AC 
MORK & MINDY 4 |191 191 98 98 |А 8.8 18 717 
THU 8.00Р 30 ABC CS B 8.5 18 693 
NASHVILLE PALACE 6 | 189 184 97 9% А 7.3 15 595 
М 9.00Р 60 МВС GV B 7:3 15 595 
МВС MAGAZINE 9 | 182 95 А 1.7 16 628 
1 SAT. 10.00Р 60 NBC DN в 8.1 17 660 
МВС MAJOR LGE. PRE-TUE.(S) 200 99 |A 7.0 16 571 
2 TUE. 8.00Р 18 NBC SC 
р ү аш LGE. BSBL-TUE.(S) 204 9 |А 10.1 19 823 
8.18P 163 NBC SE 
wc Қ УУ NIGHT MOVIES 32 | 198 199 99 98 |А 10.2 18 831 
1 MON. 8.00Р 120 NBC FF B 16.3 26 1328 
2 MON. 9.00P 120 
ЕУ МЕБ ЧАШЫ -М-Е 25 | 165 170 88 89 |A 8.8 17 717 
9.1 1 NBC N в 9.0 18 134 
1 КТ 8. A 1 
1 МЕО. 9.28Р 1 
1 FRI. 9.02P 1 
2 MWTH 8,58Р 1 
2 TUE. 8. ХЕ š 
2 ЕНІ. 9.0. $ 
NBC NEWS carie. -2-М-Е 13| 172 174 90 90 |А 8.7 16 709 
1М&Е 9.58Р 1 NBC N B 9.7 18 791 
1 WED. 10.28Р 1 
2 MON. 9.50Р 1 
2W&F 9.58Р 1 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


B 
PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 15Т AUQ. 
7 NO. PROGRAM | HOUSEHOLD AUDIENCES NO, O! | PROGRAM 
PROGRAM NAME 4% БТ COVERAGE ІТ лус [| PROGRAM NAME Йй ЗП СОУГ КАС 
WK START PROG. ii АШ) SHARE AUD. | WK START . 
# DAY TIME DUR NETTYPE:IWK 1 WK 2 WK 1 WK 2| Y % % (0000)| # DAY TIME DUR МЕТ ia WK 1 WK 2 |WK 1 WK 2 
EVENING CONT'D 
60 MINUTES 42 |204 206 99 99 |A 18,7 
NBC NENS CAPSULE- SAT 5|160 150 85 ø |А 7.7 17 628 SUN. 7.00P 60 CBS DN B 24.2 
SAT. 8.58р 1 МСМ D 77 17 628 
мс в CAPSULE-SUN 5|па 177 89 92 |A 10.4 20 848 || THREE'S COMPANY 39 |206 204 99 99 |А 19.4 
8.58P 1 NBC N 8 1.5 22 937 TUE. 9.00P 30 ABC CS B 22.2 
TODAY'S FBI 9 |195 189 96 эз |А “э. 
МВС NEWS CAPSULE-2-SUN. 2 181 93 |А 12.0 21 978 SAT. 8.00Р 60 ABC ОР в 9. 
2 SUN. 9.41р 1 МСМ В 11.22 20 913 
NBC NIGHTLY МЕН5-5АТ. зт |168 166 вт 88 |A 7.4 19 603 | | ТОО CLOSE FOR COMFORT 36 |207 204 99 99 |A 20. 
SAT. 6.30Р 30 NBC N B 85 17 693 TUE. 9.30Р 30 ABC CS B 2]. 
TRAPPER JOHN, M.D. 34 |198 198 99 99 |А 18. 
NBC NIGHTLY NEWS- SUN, 33 |167 163 86 85 |A 6.6 16 538 SUN. 10.00Р 60 CBS GD B 19 
SUN. 6.30Р 30 МВС N B 7.7 16 628 
NBC NIGHTLY NEWS 207 |203 201 98 эв |A 9.1 20 742 | | 20/20 36 |202 201 99 99 |А 12. 
M-F 6.30P 30 NBC N B 11.7 22 954 THU. 10.00Р 60 АВС DN В 15. 
TWO OF US 6 191 98 |А 8. 
МВС SUNDAY NIGHT MOVIE 32 |200 199 98 99 |А 119 21 970|| 2 TUE. 8.30Р 30 CBS CS B 8. 
SUN. — 9.00P 120 МВС FF B 15.4 25 1255 
NEHSBBEAK-I M-F 203 | 183 180 93 93 |А 10.6 21 864 ||WALT DISNEY 38 | 194 195 99 98 |А 9. 
8.28Р 1 CBS М B 143 23 11650] 1 SAT. 8.00P 30 CBS FV B 14. 
1 TUE? 8.56P 2 SAT. 8.00Р 120 
І WED. 9.3990 1 WKRP IN CINCINNATI 8 |194 192 97 98 |А 17. 
ІТНЕЕ 8.58Р 1 MON. 8.30P 30 CBS CS В 16. 
2 TU-F 8.58Р 1 ІШТЕ FRINGE 
МЕМЅВВЕАК-ЅАТ. а1 | 185 187 96 96 |A 9.4 21 766 || АВС MOVIE OF THE WEEK 25 | 152 86 А, 5. 
1 SAT. 8.28р 1 CBS N B 12.3 22 1002 || 1 МОМ. 12.044 71 АВС ҒҒ в 3. 
2 SAT. В57Р 2 
NEWSBREAK-SUN. 42 | 182 183 95 96 |А 12.9 25 1051 | | АВС MOVIE OF THE МЕЕК-2 20 | 151 86 A 1. 
SUN. 8.58P 1 CBS М В 18.4 29 1500|| 1 MON. 1.15A 12 ABC FF В 2. 
ABC NEWS:NIGHTLINE -MON 8|191 188 97 өт |А 3. 
ONE DAY AT A TIME 34 |197 197 99 99 |A 14.2 28 1157 MON. 11.30P 34 ABC N B 4. 
SUN. 8.30Р 30 CBS CS Е B 19.0 31 1545 || 2 МОМ. 2.05А 30 
ONE ОҒ THE BOYS 4 72 91 |A ° 3 448 
қ + NBC CS B 55 13 448 | | АВС NEWS:NIGHTLINE-T-F 175 | 189 189 96 97 |А 6. 
Бег ОВА AN 1 ТОТНЕ 11.30P 30 АВС М в 7: 
POLICE вш, 5|202 200 99 98 |А 10.5 19 856|| 2 TUE. 11.30Р 37 
THU. 9.30Р 30 АВС CS B 10.7 20 872|| 2Ы-__ 11.30Р 30 
PRIVATE BENJAMIN 9|191 192 97 98 |A 13.8 28 1125 || ABC NEWS:NIGHTLINE(B) 189 97 A 4.3 
MON. 30 CBS CS B 13.9 28 1133|| 1 WED. 12.11А 30 ABC N 
QUINCY, M.E. 35 |193 197 97 98 |A 13.5 26 1100 | | АВС WEEKEND REPORT-SAT. 41|168 169 89 89 |А 6. 
1 WED. 10.30Р 60 NBC ОР B 160 28 1304 SAT. 11.00 15 АВС N В 6. 
2 WED. 10.00Р 60 АВС WEEKEND REPORT-SUN. 42|169 173 91 91 |А 3. 
REAL PEOPLE 40|194 204 97 99 |А 12.7 25 1035|| 1 SUN. 11.26P 15 ABC N B 4. 
1 WED. 8.39Р 51 МВС PV В 17.8 29 1451|| 250№. 11.57Р 15 
2 WED. 8.00Р 60 
CBS SUNDAY МЕН5-056000 43 | 126 126 70 70 |А 6. 
REVENGE ОҒ THE GRAY САМС(5) 202 99 А 10.7 18 872 SUN. 11.00Р 15 CBS N B 6. 
1 МОМ. 10.00Р 60 NBC GD DAVID LETTERMAN I 99 | 180 181 93 94 |А 3. 
5САМР5(5) 202 96 5.7 12 .465|| 1 MUTH 12.304 30 NBC GV В 2. 
1SUN. 7.30Р 30 NBC CS 1 WED, 1.004 30 
2 M-TH 12.304 30 
SIMON & SIMON 193 97 |А 13.0 24 1060 ЭЩ, 
2 THU. 9.00Р 60 CBS во“ B 13.1 24 1068 || DAVID LETTERMAN u 99 | 180 182 93 94 |А 2.2 
CONT'D 


KEY: A= CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 
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1982 REPORT 


HOUSEHOLD AUDIENCES 


AVG. 
AUD. 
(0,000) 


10 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1982 REPORT 


т, NO. ОҒ | PROGRAM | HOUSEHOLO AUDIENCES 0 0 HOUSEHOLD AUDIENCES 
PROGRAM NAME КА STATIONS | COVERAGE m yg | | PRoGRam name Йй s| СОНМ m 
WK START AUD. SHARE ЛОО МК START Н ) N SHARI р 
K ру SME our мет нка welw weel Yl AD ДА оду ОМ our мет ака wr alwi a w 2 АШ 
LATE FRINGE СОМГО 
DAVID LETTERMAN T-CONTD SATURDAY NIGHT, 35 199 % JA уа M оп 
1 MTUTH 1.00A 30 NBC GV е Ша п 11.30P 72 МВС GV 2 в | 3 020 
1 МЕО. 1.30А 30 ау Летот з5 |178 178 97 97 |А 55 17 205 
2 M-TH 12004 30 2.30А 90 МВС GV в 33 16 269 
-. 5 2 
АЕ об, go t395 ass юю gg a3 ытым О зај ан = = а бз 
2 TUE. 12:07А 68 ОТНЕ ооа: RE 
FRIDAYS 167 94 A 3 14 318|| 2 M-F 11.30Р 60 
FRE. 12.00 71 ABC GV B 45 16 367 | | TWILIGHT THEATRE(S) 200 98 A 66 
FRIDAYS- PART 2 35 | 167 94 А 31 14 253 || 15АТ. 11.30Р 80 МВС СУ 
ЕН» НА DERE GY 8 35 17 285|] Vecag-1200 40 |150 150 86 86 |A 3.3 
LATE MOVIE I 206 |165 165 88 87 |A 61 20 497 THU. 12.00M 69 АВС PD B 3.0 
І ММ. 11.38P 77 CBS FF в 62 2% SOS) еру" DAYTIME 
i 15 АВС DAYTIME NEWSBRIEF-M-F 209 | 176 176 93 93 |А 8.8 
1 Я М-Р 1.57Р 2 АВСМ в 86 
1 15 ABC NEWS THIS MORNING-645 | 25 |134 134 85 85 |А 17 
2 71 M-F 6.45A 15 ABC N B 1.6 
2 10 AFTERNOON PLAYHOUSE TUE(S) 138 82 |А 4.3 
5 Ë 222 4.30Р 60 CBS CL 
ALICE-M-F 205 |153 154 89 89 |А 6.6 
LATE MOVIE II 206 | 165 165 88 87 |A 4.2 22 342 М-Е 10.30А 30 CBS CS B 5.6 
1 MON. 12.554 42 CBS FF B 44 2 389 |ALL MY CHILDREN 209 | 201 202 98 99 |А 10:0 
5 š F 1.00P 60 ABC DD : 
І WED. 1.234 42 Bo 952 
1 THU. 12.41А 49 ANOTHER WORLD 202 | 201 201 99 99 |A 4.9 
1 FRI. 12.45А 43 M-F 2.00P 60 NBC DD В 4:5 
2 MON. 12.41A 46 AS THE WORLD TURNS 207 | 201 201 99 99 |А 74 
2 TUE. 12.404 39 M-F 1.30Р 60 CBS DD в т 
WED. 12; 37 
2 THU. 12:41А 47 CAPITOL 85 | 192 192 96 96 |А 5.7 
2 FRI. 12.51A 41 M-F 2.30P 30 CBS DD B 5.2 
CAPTAIN KANGAROO 135| 80 тв өз 6з |a < 
LOVE ВОАТ-1200 0 а двс osf? |159 159 88 88 |А 31 ag 253 M-F 6.30А 30 CBS С B 15 
12. 6 ВС CS 3. 
2 WED. 12.00М 68 Ы 58 18 00 катет сала 87 |А 4.5 
NBC LATE NIGHT MOVIE 41| 58 59 „1 6 ОР В 3.9 
1 SUN. 11.30P 43 МВС ҒҒ 89, i бй ШТІ DAYS OF OUR LIVES 204 | 204 204 99 99 |А 65 
2 SUN. 11:30р 42 1.00Р 60 NBC DD B 56 
МВС NEWS ОУЕВМОНТ-М-Ғ 25 | 141 141 87 87 |A 1.4 11 114 | | ОІРРАЕМТ STROKES M-F 75 | 122 124 79 80 |А 4.6 
1 MTUTH 1.304 30 NBC М в 14 11 14 М-Е 10.00А 30 NBC CS в 3.3 
1 МЕО, 2:004 45 DOCTORS 85|137 136 71 69 |A 23 
FRI, 2:00А 30 M-F 12.00N 30 NBC DD в 21 
С, FIA 4] EARLY TODAY M-F 2а | 168 168 91 90 |А 1.1 
2 TUE, 1.30А 44 Li 
200: 10А 21 6.30А 25 МВС М в 11 
TU 1 45 EDGE OF NIGHT 201 | 156 158 во во |А 453 
на «Антон FRI(5) 189 9 |A 2.8 10 228 MF 4-00Р 30 АВС DD B 4.8 
12.00M 30 ABC SE FAMILY FEUD 209 | 173 14 91 91 |А 6.9 
M-F 12.00N 30 АВС QP B 61 


1 KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А 


те | М0, ог. | PR00RAM 
FOCUN НЕ 25, STATIONS | COVERAGE |— 
wK START 
# DAY TIME DUR NET ика WK 2 |WK 1 WK 2 
LEEKDAY DAYTIME СОМГО 
GENERAL HOSPITAL 204 204 99 99 
M-F 3.00P 60 ABC 4 
6000 MORNING; asa 730 209 | 207 207 99 99 
M-F 7.30А 30 АВС N 
6000 MORNING, дА со, 830 209 | 206 207 98 99 
M-F 8.30А 30 ABC N 
GUIDING LIGHT 206 | 204 204 99 99 
M-F > 3.00Р 60 CBS DD 
LOVE BOAT DAYTIME 208 | 188 187 96 96 
M-F 11.00А 60 ABC CS 
MORNING-KURTIS & SAWYER 1 95 |183 184 99 99 
M-F 7.30А 30 CBS N 
КӨМЕ KURTIS & SAWYER 2 95 |183 184 99 99 
M-F 8.30А 30 CBS N 
NEWSBREAK-. 11.57 204 | 168 168 90 90 
11.57А 2 CBS М 
NENSBREAK 3.57 206 | 182 185 95 95 
MF 3.57P 2 CBS N 
ONE DAY АТ А TIME-M-F 203 | 140 143 83 83 
М-Ғ/ 10.00А 30 CBS CS 
ONE LIFE TO LIVE 209 | 202 202 99 99 
М-Р 2.00Р 60 АВС DD 
PER, Is RIAT 1 206 | 196 193 97 97 
M-F 00А 30 CBS AP 
mu ІР кір 2 205 | 196 194 97 9Т 
11.30А 30 CBS АР 
ВҮАМ5 HOPE 208 | 184 182 97 9 
М-Е 12.30Р 30 АВС 00 
SEARCH FOR TOMORROW 85 | 184 184 93 93 
M-F 12.30P 30 NBC DD 
TATTLETALES 134 | 116 115 66 66 
M-F 4.00Р 30 CBS 06 
TEXAS 70 | 177 178 89 90 
M-F 11.00А 60 NBC DD 
kari 5НОИ- 7. З0АМ 207 | 207 206 99 99 
M-F 7.30A 20 NBC N 
TODAY SHOW=8.30AM 208 | 207 206 99 99 
M-F B,30A 30 NBC N 
WHEEL OF FORTUNE 69 | 149 149 85 85 
ТЕР 10.30А 30 NBC QG 
YOUNG АМО THE RESTLESS 207 | 200 201 99 99 
М-Ғ 12.30Р 60 CBS DD 
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HOUSEHOLD AUDIENCES 


ЧЕ; AVG. 
E| AUD. SHARE AUD. 
Y| % % (0000 
A 9.6 33 182 
B 10.7 )5 872 
А 427 31 383 
B 52 29 424 
A 5.1 27 416 
B 8.3 26 432 
A 72 25 587 
B 76 25 619 
A 16 31 619 
В 63 28 513 
A 56 17 22 
B 27 15 220 
A 2.8 15 228 
B 28 14 228 
A 6.9 27 562 
В 6.5 27 530 
А 60 20 489 
B 6.4 20 522 
A 4.5 21 367 
B 40 20 326 
A 8.5 30 693 
B 89 32 725 
A 71 30 579 
B 66 30 538 
A 19 32 644 
В 7.8 33 636 
A 6.8 25 554 
B 67 25 546 
A 32 12 261 
B 30 12 245 
A 35 12 285 
B 30 10 245 
A 3.2 13 261 
B 26 12 212 
A 3.3 22 269 
B 45 25 367 
A 39 20 318 
B 48 24 391 
A 5.0 22 408 
B 40 19 326 
A Т9 29 644 
B 7.3 28 595 


XEY: A=CURRENT REPORT В = ЗЕАЗОМ AVERAGE 


PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) Е 


PROGRAM МАМЕ 


мк 
# DAY 


START 
TIME DUR NET 98, 


К 


IST AUG. 
ЕТТІ 


NO. 0 
STATIONS 


соу! 


WK 1 WK 2|WK 1 WK 2 


WEEKEND DAYTIME 
ABC WEEKEND SPECIALS 
SAT. 12.00N 30 ABC 


ABC WIDE WORLD-SPORTS SAT 
1 A T. 5.00P 90 ABC 
SAT. 1.30P 232 

AMERICAN BANDSTAND "82 
SAT. 12.30P 60 ABC 


BETCHA DON'T ШИН" В: “БАП 
SAT. 8.28А 2 NBC 

BETCHA DONT КМОИ-9:28АМ 
ЅАТ. 9.28А 2 NBC 


BETCHA DON'T КМОИ- 10:28АМ 
SAT. 10.28А 2 NBC 
BETCHA DON'T КМОЫ-11:5ВАМ 
SAT. 11.58А 2 NBC 


бақ. ик ы 12:28РМ 


2.28Р 2 NBC 
BLACKSTAR | 
SAT. 11.30A 30 CBS 


НЫҚ титр RUNNER 1 
9.30А 30 CBS 

BUGS. ҮЛ RUNNER 2 
SAT. 10.00А 30 CBS 


BUGS BUNNY/ROAD RUNNER 3 
SAT. 10.30А 30 CBS 

BUGS BUNNY/ROAD RUNNER 4 
SAT. 11.00A 30 CBS 


CANADIAN OPEN GOLF-SAT(S) 
1 SAT. 3.30P 60 CBS 
CANADIAN OPEN GOLF-SUN(S) 
1 SUN. 2.00P 123 CBS 


CBS SPORTS SATURDAY 
SAT. 4.30Р 90 CBS 


55 SPORTS SUNDAY 
SUN. 5.13P 52 CBS 
DAFFY/SPEEDY SHOW 
SAT. 12.00N 30 NBC 
DEAR ALEX & ANNIE- 105 56AM 
SAT. 10.56А 3 АВС 
DEAR ALEX 8 АММЕ-11.25АМ 
SUN. 11.25А 4 АВС 


FACE THE NATION 
SUN. 11.30A 30 CBS 


185 170 


205 202 


171 153 


178 
206 


176 
207 


195 195 


177 119 


160 160 


190 187 


200 
200 


200 
200 


200 199 


200 199 


164 
186 


183 178 


182 


160 160 


198 187 


118 104 


176 178 


94 


99 


83 


94 
99 


96 
91 


76 
95 


99 
99 


98 
98 


91 
97 


95 


76 
99 


79 
97 


88 


99 


81 


94 
99 


97 
91 


т 
95 


98 
98 


93 
97 


77 
96 


78 
97 


1982 REPORT 


HOUSEHOLD AUDIENCES 


| ЛОВ SHARE Am 
№ % (0000 


A 5.0 21 400 
B 55 20 44 
A 6.8 22 554 
B 8.9 22 12% 
А 4.4 17 359 
B 4.6 16 375 
А 3.3 31 269 
B 4.1 29 334 
А 6.7 39 546 
B 8.3 40 676 
А 4.7 22 383 
B 5.3 22 432 
А 3.8 16 310 
B 42 16 342 
А 34 14 277 
B 4.5 17 367 
А 4.7 20 383 
в 6.0 23 489 
А 4.7 24 383 
в 5.7 25 465 
А 5.4 26 440 
в 7.0 28 571 
А 5.9 27 481 
B 7.3 29 595 
А 6.3 28 513 
B 7.6 29 619 
А 3.4 1 277 
A 4.3 14 350 
A 6.0 19 489 
B 6.6 17 538 
A 6.6 19 538 
B 6.44 19 522 
А 3.4 14 277 
B 4.7 17 383 
A 3.9 17 318 
B 5.1 20 416 
A 2.3 11 187 
B 27 11 220 
А 3.2 14 261 
B 3.3 13 269 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


14 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM NAME 


мк STAI 
# DAY 


ТМ DUR мет КІ WK 2|WK 1 WK 2 


ТІГІ (іюизіног0 AUDIENCES 


ЈЕ ЛИВ SHARE AN: Ap, 


WEEKEND DAYTIME CONT'D 
Pes COMEDY SHW2 


8.00А 30 NBC 


SAT 
FONZ AND HAPPY DAYS GANG 
SAT. 


ЖЕ: GOLD/ACTION JACK 


9.00А 30 АВС 
HEATHCLIFF & MARMADUKE 
SAT. 11.30A 30 АВС 
IN ТЕ NEWS- 8.26АМ 
SAT. 8.26А 3 CBS 
IN THE NEWS- 8.56AM 
SAT. 8.56А 3 CBS 
IN THE NEWS- 9.26AM 
SAT 9.26А 3 CBS 
IN ПЕ! NEWS- .56АМ 
SAT. 9.56А 3 CBS 
ІМ THE NEWS-11.56AM 
SAT. 11.56А 3 CBS 
ІМ THE МЕМЅ-12.26РМ 
SAT. 12.26P 3 CBS 
IN THE NENS-12.56PM 
SAT. 12.56P 3 CBS 
IN THE NEWS- 1.26PM 
SAT. 1.26P 3 CBS 
IN ШЕ Т 45: 56AM 
SAT. 56A 3 CBS 
IN THE jens! qi: TEAM 
SAT. 11.26А 3 CBS 
KID SUPER POWER 1 
SAT. 9.30A 30 NBC 
KID SUPER POWER I[ 
SAT. 10.00A 30 NBC 
KIDS ARE PEOPLE TOO I 
1 SUN. 10.30А 30 АВС 
2 SUN. 10.30А 32 
KIDS ARE PEOPLE TOO ПІ 
1 SUN. 11.00А 30 АВС 
2 SUN. 11.024 28 
KWICKY KOALA SHOW 
SAT. 1.00Р 30 CBS 
ЧЕ AND SHIRLEY 
. 9.30А 30 АВС 
—* Е PRESS 
12.30P 30 NBC 
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11.00А 30 АВС 


Ж OF | РКО! 
si {| її СОУ 
43 |178 176 94 
СА 

25 | 195 194 98 
СА 

25 | 195 194 99 
СА 

25 | 190 187 97 
СА 

44 |192 190 97 
CN 

44 |201 198 99 
CN 

44 | 201 198 99 
CN 

43 |200 200 99 
CN 

42 |190 187 95 
CN 

42 |174 173 89 
CN 

40|175 171 89 
CN 

38 | 159 154 85 
ск 

44 | 200 199 98 
CN 

44 | 200 199 98 
CN 

43 | 195 195 96 
СА 

43 | 195 195 96 
СА 

42 | 118 103 79 
сі 

42| ПЕ 1044 79 
сі. 

27 |159 154 85 
СА 

40 | 196 196 99 
СА 

41 |190 194 97 
сс 


94 
98 


99 
94 


97 
99 


99 
99 


95 
89 


89 
85 


78 


85 
99 


99 


А 22 
B 2.8 
А 8.1 
в 5.8 
A 3,2 
B 3.9 
A 5.4 
B 5.8 
A 2.5 
B 2.8 
А 2.5 
в 3.5 
А 3.2 
B 4.4 
A 4.9 
B 6.4 
A 4.0 17 326 
B 5.5 21 448 
A 34 14 217 
в 4.4 16 359 
А 4.3 18 350 
B 5.3 19 432 
A 3.6 14 293 
B 4.5 15 367 
А 5.9 26 481 
B 7.2 28 587 
А 6.0 26 489 
B 7.2 28 587 
А 5.3 27 432 
B 6.1 27 497 
A 5.0 24 408 
B 5.8 24 473 
A 1.4 T am 
B 2.2 9 179 
A 2.1 10 171 
B 2.6 11 212 
А 39 15 318 
B &7 27 983 
А 4.3 22 350 
B 5.7 25 465 
A 3.8 15 310 
B 39 14 318 


KEY: A=CURRENT REPORT В=$ЕА$ОМ AVERAGE 


PROGRAM NAME 


WK 
# DAY 


а, 


START 
TIME DUR NET PYPE: 


1ST AUG. 1982 REPORT 
в ШҮ HOUSEHOLD AUDIENCES 


WK 1 к?к WK 2 


NAT'L LONG DRIVING CHAMP(S) 
2 SUN. 3.00P 30 ABC SE 


NATIONAL SPORTS FESTIVAL(S) 

1 SUN. 4.00P 120 ABC SE 
NBC MAJOR LEAGUE PRE GAME 

1 SAT. 2.00P 17 NBC SC 
2 SAT. 2.00P 15 


NBC MAJOR LEAGUE BASEBALL 

1 SAT. 2.17P 163 NBC SE 
2 SAT. 2.15Р 178 

PGA СНАМРІОМӘНІР-5АТ(5) 

2 5АТ. 5.22Р 102 АВС 5Е 


52% НАИБ: -50М(5) 
SUN. 3.30P 214 ABC SE 
POPEYE/OLIVE COMEDY SHOW 
SAT. 8.00А 30 CBS СА 


КІШІК, Ca at 000-1 44 
10.00А 30 АВС СА 

RICHIE Таїсн/БОбОВҮ 000-2 44 
SAT. 10.30А 30 ABC CA 


15 


16 


33 


SCHOOLHOUSE ROCK-8.26AM 
SAT. 8.26А 4 ABC CN 
SCHOOLHOUSE ROCK -8.55АМ 
SAT. 8.55А 4 АВС CN 


SCHOOLHOUSE R 9.25AM 
SAT. 9.25A 4 ABC Шу 


43 
25 


25 


SMURFS 1 
SAI. 


SMURFS I 
SA ІА 
PACE 8 


30 NBC ТШ 


44 
NBC СА 

33 
NBC CA 


30 
11.00А 30 


SPACE STARS ET 33 
SAT. 11.3 30 NBC CA 

SPIDER-MAN & FRIENDS 
SAT. 10.30A 30 NBC CA 


SPORTSBEAT 


18 
50 3 ABC SC 
эү бү, 


NBC СА 


30Р 30 
2.30Р 


SPORTSWORLD 
SUN. 4.00Р 
SUNDAY MORNING 
SUN. 9.00А 


28 
NBC SA 

44 
CBS N 


203 


208 


192 


194 
198 


176 


193 


194 
197 


183 
192 


194 
207 


207 
179 


179 


97 
98 


98 


97 


99 
99 


94 
98 


96 
92 


ЖИІ, SHARE ND 
ПАА 
8% А 4.2 14 42 
5.0 15 408 
92 |А 4.6 17 37% 
B 4.7 18 383 
92 |А 6.0 20 489 
в 6.6 22 538 
99 |А 6.3 29. (513 
99 |А 6.1 17 497 
97 |А 2.0 19 163 
в 2.3 17 187 
99 |А 4.9 26 399 
B 5.6 25 456 
99 [А 4.9 24 399 
B 6.44 27 522 

В — 
95 [А 2.0 19 163 
в 3.3 22 269 
98 |А 2.9 20 236 
в 3.7 20 302 
99 |А 33 18 269 
в 4.0 18 326 
99 |А 5.1 39 416 
в 6.0 36 489 
99 |A 6.9 42 562 
B 8.2 40 668 
91 А 3.8 17 310 
в 4.4 17 359 
91 |A 3.8 16 310 
B 4.4 17 359 
97 |А 5.3 24 432 
B 5.8 23 473 
А 40 12 326 
в 3.2 10 261 
70 |А 2.6 11 212 
B 2.6 11 212 
91 |А 6.1 18 497 
B 6.2 18 505 
92 |A 3.3 20 269 
в 4.6 93 375 


РОЙ EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


15 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST AUG. 1982 REPORT 


тє | мо. OF _ | PROGRAM | HOUSEHOLD AUDIENCES NO, Or | PRO HOUSEHOLD AUDIENCES 
ОЗН НАМЕ «Ды STATIONS | COVERAGE ТІ ЕСІ: № ЛЕТТІ = с 
мк START E| AUD. SHARE AUD] | wK START PA BI А anane АЁ 
# pay TME our NET икт WK 2 wK1 wkl Y| % > (0000), #. DAY TMe рук мет ика wk elwa weal Y| A NARE 0) 
WEEKEND DAYTIME CONTD 
SUPERFRIENDS 183 183 94 95 А 2.0 21 163 
SAT. 8.00А 30 ABC "SN B 3.2 23 261 
TALLADEGA-500(S) 180 93 A 5,0 15 408 
1 SUN. 4.03Р 117 CBS SE 

TARZAN/L.RANGER/ZORRO НЯ1 33 |201 198 99 99 |А 2.4 17 196 
БАТ. 8.30А 30 СВ5 СА B 9.2 18 261 
TARZAN/L RANGER/ZORRO HR2 33 |201 198 99 99 |A 2.9 17 236 
9.00А 30 СВ5 СА в 4.0 19 326 
THIS WEEK-DAVID BRINKLEY 35 |183 182 92 93 А 3.4 15 277 
SUN. 11.30А 60 ABC N B 35 13 285 
30 MINUTES 35 | 164 138 89 75 А 2.8 10 228 
БАТ. 1.30Р 30 CBS DN в 2,5 12 285 
THUNDARR THE BARBARIAN 25|194 182 98 95 A 2.5 16 204 
БАТ. 8.30А 30 АВС СА B 3.7 20 302 
ТОМ AND JERRY COMEDY SHOW 40 |175 171 89 89 |А 4.4 18 359 
SAT. 12.30P 30 CBS CA B 5.3 19 432 
TROLLKINS зі |174 из вә вә |А 37 16 302 
ЅАТ. 12.00М 30 СВ5 СА B 4.2 15 342 
US CLAY COURT ТЕММІ5-5АТ(5) 174 95 A 2.6 9 212 


2 SAT. 2.30P 120 CBS SE 


US CLAY COURT TENNIS-SUN(S) 185 99 |А 3.66 12 293 
2 SUN. 2.00Р 193 СВ5 5Е 


17 KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE A. 


№ Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. MON. JULY 26, 1982 


10:00 10:15 10:30 


TOTAL AUDIENCE { 0,220 17,280 
(Households (000) & %) 10.1 21.2 
BEST OF THE МІЗТ--------------- ABC NONDAY NIGHT BASEBALL — 
ABC TV (тое) сигсдей 910470 УБ, 806704 
ТТЕ 50% VS, BALTIMORE 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE 6,850 8,480 
(Households (000) & %) 8.4 10.4 9.4* 11.1* 10.9* 10.8* 9,0" 
SHARE ОР AUDIENCE % 17 18 19% 20% 18 * 18 * 10 * 
ү AVG. AUD. BY М НЕ. % 8.3 8.4 9.2 9.5 141455: 1:0 10:5 1.3 11.6 10.0 9.8 9.2 
E TOTAL AUDIENCE í 13,770 17,030 
(Households (000) & %) 16.9 20.9 
PRIVATE BENJAMIN — КЕР IN 
CBS TV (AOP) CINCINNATI 
E m 
AVERAGE AUDIENCE { 12,060 14,670 
ЕТІГІН м2 
29 34 
AVG. AUD. BY МНЕ. % 14.3 15.3 271:0 19.1 18.9 20.6 22.3 24.2 25.9 27,2 28.0 28,8 
1 TOTAL AUDIENCE í 16,870 
(Households (000) & %) 20.7 


——— h АВС ONDAY NIGHT MOVIES — 


N BC TV THE LEGEND OF SLEEPY HOLLOM(R) 


AVERAGE AUDIENCE í 9,210 


(Households (000) & %) 11.3 11:1% 11.3" 11.6% 11.3* 
SHARE ОҒ AUDIENCE % 21 22% г: ы 20 s 29% 
AVG. AUD. BY У HR. % 11.0 11.3 11,5 11.0 11.8 11.4 11.4 11.2 10.2 10.4 10,9 11.3 


TOTAL AUDIENCE 
(ёш а 1 74450 905449 
BEST OF THE WEST ABC MONDAY NIGHT BASEBALL 
ABC TV (яхоР) MONTREAL VS PHILADELPHIA 
I atnan Ve Sro LouiS 
(8: 30" T1:43PDC OP 
„Желшк 4 р сур 
юриди (090) A %) 7.6 1.9 9.0% 11.6* 12.3* 13.4% 12.6% 
SHARE ОҒ AUDIENCE % 15 >> 18 * БАҒА 557% 24 * О» 
W Аус. АШ. BY ú HR. % тга а ТӘЖ 5522 68 11.50 аага 122-1129: 13.45. 124 2574 106 
TOTAL AUDIENCE { 12,230 15,890 20,380 17,200 17,360 
E (Households (000) & Ж) 15.0 19.5 25.0 21.1 21.3 
PRIVATE BENJAMIN — WKRP IN M*A*S*H HOUSE CALLS — u GRANT -- 
E CBS TV ‹в)(оР) CINCINNATI (R) (а) 
(а) 
AVERAGE AUDIENCE f 10,430 13,610 17,360 15,730 13,450 
K Households (000) & %) 12.8 16.7 21.3 19.3 16.5 16."% 16.3% 
SHARE ОҒ AUDIENCE % 26 зі 36 34 31 30 * 31 * 
AVG. AUD. BY и HR. % 12.4 19.2 15.7 17.7 20.3 22.2 18.7 19.8 16.8 16.6 16.2 16.4 
— Инк ылас Г TULLU латы UU U О 
2 "TOTAL AUDIENGE Г 12,390 14,260 
(ннен 000) 5) Í 15.2 17.5 
— LITTLE HOUSE PRAIRIE --> — sc NONDAY NIGHT MOVIES ---------- 
NBC TV (ROP) MOVIOLA:THE SILENT LOVERS(R) 
(оғ) 
AVERAGE AUDIENCE 1 7,820 
(Households (000) & %) 9.6 9.6% 9.6% 8.5% 9.2* 9,4% 
SHARE ОҒ AUDIENCE % 19 20 * 18 * 15 * 17 * 18% 
AVG. AUD. BY ⁄ HR. % 9596 94 9.7 8.3 9.3 91 ө2 45 


ТУ HOUSEHOLDS USING TV 
See Def. 1 


WK. 1 
WK. 2 
0.5. ТУ Households: 81,500,000 For explanation of symbols, See раве А 


A-3 EVE.MON. AUG.2, 1982 


_ = mm = 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE. TUE. JULY 27, 1982 


700 7:15 7:30 7:45 800 8:15 8:30 8:45 9:00 9159 90 бөз юш ІЗ 0 юю) 
TOTAL AUDIENCE { 14,280 15,000 пи 18,170 10,170 
(Households (000) & %) 17,5 18.4 21.8 22.3 .. 
HAPPY DAYS LAVERNE & THREE'S COMPANY 100 CLOSE FOR — Wk) 10 АН! - ` 
ABC TV (R) SHIRLEY (а) COMFORT іт 
(я) (яХ0») 
AVERAGE AUDIENCE í 12,390 13,120 15,890 16,060 13,450 
(Households (000) & %) 152 16.1 19.5 19.7 16.5 16.4» 


SHARE ОҒ AUDIENCE % 30 30 35 34 30 


(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 8,560 


(Households (000) & %) 10.5 9,57 10.1% 10.6% 10.4% 11.2% 11,0% 
SHARE ОҒ AUDIENCE % 19 102% 19% 4955 1877 20 = РОУ 
AVG. AUD. BY М НЕ. % 9.5 9.5 10.1 10.2 10.7 10.4 10.3 10.4 11.3 ісе ТҮЗ ЕЗ 
— Iy n  . 
TOTAL AUDIENCE í 10,760 11,650 13,530 

(Households (000) & %) 13.2 14.3 16.6 


— FATHER MURPHY —— P e BRET MAVERICK —— ------ҮССІЛІН 5 Lw —— 


N B с ТУ (яхоғ) (AXSUS-0P) са) 


AVERAGE AUDIENCE f 8,150 9,050 10,600 
(Households (000) & %) 10.0 9.5" 10,6* 11.1 10.5* 11.6* 13.0 12.7* 13.2* 
SHARE ОҒ AUDIENCE % 19 19 * 20% 19 19 20% 23 23 * 24 * 
AVG. AUD. BY % HR. % SD ӨӨ 7104: 1060 109 107 15 117 123 дй 113.2. 13.2 
АДЕКЕ % { 15,400 15,000 18,090 18,830 19,560 
(Households 18.4 22.2 23.1 24. 
A DAYS LAVERNE & THREE'S COMPANY TOO CLOSE FOR e=- HART TO HART — 
ABC TV Ry SHIRLEY (я) COMFORT % 
(R) ‹В)(ОР) 
AVERAGE AUDIENCE | 12,800 13,530 15,730 16,540 15,320 
CHousaholds (00801 15.7 16.6 19.3 20.3 18.8 19.0% 18.7” 
SHARE ОҒ AU 33 33 36 37 36 35 * 37 " 
W AVG. AUD. BY ⁄ HR. % 14.2 17.2 16.5 16.6 18.7 20.0 20.0 20.7 19.2 18.8 18.9 18.6 
Е TOTAL AUDIENCE Т 8,070 8.480 15,400 
Households (000) & Ж) 5 š 
Мен 9 CROMKITE'S TWO оғ US —— CBS TUESDAY NIGHT ЮУІЕЗ ——— | 
Е CBS TV UNIVERSE (А)(оР) DESPERATE VOYAGE(R) 
AVERAGE AUDIENCE 6,440 7,250 9,540 
K C SHARE OF AUDIENCE ' I. 18° б ona КУ ЕА 119% 
SHAI CE % 
AVG. AUD. BY W HR. % во | ARE 190 56 пов 1.4 125 451 1920 100 
2 ШИЮ [Г sx ЫШ 7 
(Households (000) & Ж) 7.44 19.3 
а) NBC MAJOR LGE. BSBL-TUE 
NBC TV (0Р)(-0Р) 
AVERAGE AUDIENCE у 5,710 8,230 
қалдың + Жы а” 
AVG. AUD. BY М HR. x TA 6.8 8.6 -3 9.9 10.5 10.6 11.2 11.5 11.6 10.9 9,5 
TV ноу 
ds: 00,000 For explanation of — See page А. 
(wc MAJOR LGE” PRE ТШЕ.,МВС,(8:00-8:18РМ)(5) 
А-5 EVE.TUE. AUG.3, 1982 


м Nielsen NATIONAL Ту AUDIENOĘ ESTIMATES 


TIME 


EVE.WED. JULY 28, 


10:30 10:4 


1982 


TOTAL AUDIENCE { 14,670 17,030 13,090 
(Households (000) 8 %) 18,0 20.9 16.8 
ж----- GREATEST AMERICAN HERO ---- eee FALL GUY DYNASTY 
ABC TV КЕШЕШ ФОТ? ШЫЛЫ 


AVERAGE AUDIENCE { 10,270 
(олда (000) 8 %) 5 


SHARE ОҒ AUDIENCE % 
М лис. лур. вуне S 
TOTAL AUDIENCE { 
Ë Households (00) 8%) 
AVERAGE AUDIENCE ( 
K (Households (000) 8 %) 1.0 9.5 10.0 10; о 11.1» 11.5% 
SHARE OF AUDIENCE % 20 18 * 18 * 19 * 21% 
I AVG. AUD. BY ⁄ HR. % Э |95 лоо 100 006 10 вы Сы о а oo 
£ TOTAL AUDIENCE { 15,000 14,100 11,330 
(Households (000) & %) 18.4 4 13.9 
LOVE, SIDNEY 
N BC TV MA Er (R) (ахоғ) 
AVERAGE AUDIENCE { 10,840 11,980 10,110 
(Households (000) & %) 13.3 11.8 14.4% 14.7 12.4 
SHARE OF AUDIENCE % 25 23 * 26* 26 22 
AVG. AUD. BY 4 HR. % 10-8 12.3 14.4 14.4 13.7 15.6 126 12.2 
TOTAL AUDIENCE { 13,770 14,830 12,550 
(Households (000) & %) 16.9 18.2 15.4 


——— GREATEST AMERICAN НЕКО а РАЦ. GUY. ——„ #———бҮКА$ЗТҮ —> 


АВС тү (а)(оР) ся) 


860 
(ноо (00) š %) Т 03949 12А 12% ы Е < 
SHARE ОР AUDIENCE % 54 399 
W АС. AUD. BY ⁄ HR. % 12.61 1019) [188/5 14500 (М8 120 120 |124 
TOTAL AUDIENCE Í 11,269 
Е крайы _—————©8$ WEDNESDAY NIGHT o r — 
CBS TV Бақ 
AVERAGE AUDIENCE 10,270 7 571 = 
Жете ОЛЛО PR P. 
w a (14: 4.2 
AVG. AUD. BY М HR. % 1000 210 21.2 ШЕР 347 бап аә 1 
2 сатыны { 14,020 13,200 13,690 
ааа —— REAL PEOPLE — РАСТ OF LIFE LOVE, SIDNEY — QUINCY, W.E. — _ 
NBC TV (в) (RXo0P) (8) 
11,490 11,000 
МЫР МЕНЕЕ Ill ШЕТ 115210 14.1 19.5 13.0* 14.0% 
C SHARE OF AUDIENCE ж ш 27 25 26 24 * 27 * 
H 
AVG. AUD. BY М HR. % 11.4 12.6 12.4 14.6 15.7 141 14.0 124 13.7 
TV HOU 


U.S. TV Households: 81,500,000 


ГЕ) EVE.WED. AUG.4, 1982 


к. 


= m m = 


һа 


Nielsen NATIONAL TV AUDIENCE ESTIMATES ЕМЕ. THU 


Е. JULY 29, 1982 
7:00 7:15 7:0 745 800 8:15 8:30 8:45 9:00 9:30 9:45 10:00 1619 1000 10:45 — ] 


TOTAL AUDIENCE "аю 8,230 9,540 9,450 12,23 
(Households (000) & %) ( 10,4 10.1 11.7 11.6 1% 
BORK 8 MINOY BOSOM BUDDIES BARNEY WILLER POLICE SQUAD ж----------- (0/00 —— 


ABC TV (п) я) (ROP) 


AVERAGE AUDIENCE { 6,760 7,340 8,070 8,070 8,560 
(Households (000) & %) 8.3 9.0 9.9 9.9 10.5 10.4" 10.7" 
SHARE ОҒ AUDIENCE % 17 18 19 18 20 297% 20 * 


AVG AUD. BY у НЕ. % 1.9. 24 5.2 9.1 98.10.0 9... 0.1 3,8. 9.3. 2.3. Д.А 


TOTAL AUDIENCE 
(Households (000) & %) Ù 


CBS TV 


AVERAGE AUDIENCE { 12,390 10,430 

(Households (000) & %) 15.2 14.5% 16.0* 12.8 11.2 12.7% 13.4% 13.7* 
SHARE ОҒ AUDIENCE % 31 30 * 31% 24 21 * 23 * 25 * 26 * 
AVG. AUD. BY М HR. % 13.90-16.15 36097 (16.0: 1140. 115 12:0 12.9 13.4 13.4 13.6 — 13.9 
К . O O U O лысы м а із ы. 
TOTAL AUDIENCE { 11,250 14,020 14,510 15,970 

(Househoids (000) & %) 13.8 1722 17.8 19.6 

pme m —— DIFF’ RENT GIMME A BREAK e= HILL STREET BLUES -- 
NBC Ту STROKES (RD(SUS-0P) (а) 
(R) 

AVERAGE AUDIENCE { 7,740 12,470 13,040 12,800 

(Households (000) & %) 9.5 | 02t 9.7* 15.3 16.0 15.7 15.6% 15.8" 
SHARE ОҒ AUDIENCE % 19 19 * 19 * 29 29 29 29» 30 * 
AVG. AUD. BY / HR. % 9.5 8.9 94 101 1456 15.0 15.8 16:2 15.4 15.7 16.0 15.7 
TOTAL AUDIENCE 9,130 9,050 9,370 10,760 14,590 

(Households (000) & %) { 1122 11.1 11.5 13.2 17.9 


MORK & MINDY BOSON BUDDIES BARNEY MILLER POLICE SQUAD ---------20/20 ------ 


АВС TV са) (R)(oP) 


AVERAGE AUDIENCE 1,500 7,740 8,560 8,970 11,000 
(Households (000) & %) { 9.2 9.5 10.5 11.0 13.5 13.4% 13.6 
SHARE ОҒ AUDIENCE % 19 15 19 26 26 25 * ра 
W Аус. АШ. вуна. % ША 921189 |0000 лого Стога бу таз азда 12400 21424! 21320 
—ra asss U. 10. 
TOTAL AUDIENCE í 15,730 14,180 12,470 
Ë (Households (000) & %) 19.3 17.4 15.3 
— usu... — F six а SINON — rs LANDING ---- 
Е CBS TV (ROP) (R) 
AVERAGE AUDIENCE f 11,900 10,600 
K (Households (000) & %) 14,6 13.7* 15.5% 13.0 12.3* 13.7% 11.2 10.9% 11.5* 
SHARE ОҒ AUDIENCE % 30 29 * зік 24 23 * 25к 21 20 * 23 
AVG. AUD. BY W НЕ. % ШІ 142 1534 15070) 55 123 ізе Ше 150 1059) [з 118 
2 ттт Ї 11,250 14,180 14,750 16,870 
(Households (000) & %) 13.8 17.4 18.1 20.7 
-------ӘЖ----- DIFFRENT | GIMME А BREAK -----НІШ. STREET BLUES -- 
М BC TV (яхоР) STROKES (В)(55-ОР) (R) 
(R) 
AVERAGE AUDIENCE | 7,990 12,230 12,800 13,120 
(Households (000) 8 %) 9.8 9. 10.1* 15.0 15.7 16.1 16.7% 15,4% 
SHARE ОҒ AUDIENCE % 20 20» 20* 28 28 31 31 * 30 * 
AVG. AUD. BY МНН. % 9.9 9.6 10.2 10.1 13.9 16.1 15.8 157 16.6 16.9 15.9 15.0 
TV но 


52707? 
(See Def. 1) 
U.S. TV Households: 81,500,000 For explanation of symbols, See page А 


EVE.THU. AUG.5, 1982 


8-10 


н x mm 5 


ю x mm = 


ШАТЫ EVE.FRI. JULY 30, 1982 


ТІМЕ (18 8200 845 900 9:15 9:30 945 1000 1019 1010 1049 || 
TOTAL AUDIENCE ( 11,000 10,430 16,630 
(Households (000) 8 %) 10.$ 19.8 20.4 
тан MAKING A LIVING о АВС FRIDAY NIGHT MOVIE — 
ABC TV w (ЇЇ THE (SLANO OF DW. MONEAULA) 
(0) 
AVERAGE AUDIENCE { 9,780 8,720 9,370 
(Households (000) 2 %) 12.0 10.7 115 11.6% 453% 11-99 11,9* 
SHARE ОҒ AUDIENCE % 28 24 24 24 * 222% 24 ^ g 
AVG. AUD. BY ú HR. % її 12.3 10.4 11.0 11.9 11,3 11.0 11.6 11.5 11:22 11.9 11,0 
Шел жүзе жа әр JJ 1 “аванс лан зз 1 | 
TOTAL AUDIENCE ( 14,430 13,120 12,630 
(Households (000) & %) 17.7 16.1 2525 


CBS TV (R)(0P) (а) 


AVERAGE AUDIENCE { 10,680 9,290 
Errera OF AUDIERCE 13.1 12225 14.0% 11.4 1:5 
% 30 2877 р" 24 
AVG. AUD. BY М НЕ. % 11.6 127. 13.8 14.1 11.0 11.2 11.9 117-9 11.5 12:2 12.9 13.1 
a<. -.-- шал ———— еее а ч  .—.  -  — AK "s—hoJAY 
TOTAL AUDIENCE í 5,130 10,270 9,450 
(Households (000) & %) 6.3 12.6 11.6 


LEWIS AND CLARK «------------- CHICAGO STORY —— «————СА$$!Е AND CONPANY — 


NBC TV (я)(оР) 


AVERAGE AUDIENCE 4,160 5,460 7,420 

(Households (000) & %) í 51 6.7 5.2 1.3% 58% 9.1 8.6% 9-57 
SHARE ОР AUDIENCE % 12 14 1 15% 16* 19 18 * 20 
AVG. AUD. ВҮМ HR. % 5,5 4.6 4.9 5.4 6.9 G 1.5 8.1 8.6 8.6 9.1 9.8 
TOTAL AUDIENCE X 9,370 8,310 16,380 

(Households (000) & %) үе 355 ат 

BENSON MAKING A LIVING. —— n ABC FRIDAY NIGHT MOVIE ——— 

ABC TV (а) (R) тее ае SIORY(R) 

ЕЕ es Ë 1,140 1,110 10,840 

(Households (000) & %) 9.5 8.8 13:8 11.9" 12.6% 14.0” 14.7% 
SHARE ОҒ AUDIENCE % 23 34 іі Ж. 57а эре а 
AVG. AUD. BY W НЕ. % EER (OEN EOE і26 1250 197 142 |145 |5459 
m 1 чек” (сш JJ J лк салар J сле ДЕЕ ооо 
TOTAL AUDIENCE | í 14,430 12,710 10,760 

(Households (000) & %) Ht 15.6 13.2 


<------- DUKES OF HAZZARD в DALLAS о — vÇAatcoN CREST 4.3... 


CBS TV (ROP) (я) 


AVERAGE AUDIENCE { 10,430 9,450 8,310 

(Households (000) & %) 282 11258 14.05 11,6 11.2* 12.1* 10:27 10.4% 20.27 
SHARE ОҒ AUDIENCE % 30 28% 32 * 25 25 ж ОБЕ 22 222% 2156 
AVG. AUD. BY W HR. % 10.9 12.1 13.6 14.4 1017 90.6 118 223 10.5 10.2 9:9- 71073 
TOTAL AUDIENCE 5,300 9,780 8,720 

(Households (000) & %) 6.5 12.0 10.7 


ONE ОҒ THE BOYS — CHICAGO STORY ——— ғ------ CASSIE AND COMPANY „„ 


NBC TV m (ях(оғ) 


AVERAGE AUDIENCE { 4,480 5,950 6,850 

(Households (000) 8 %) 5.5 1.3 6.8% Taa? Tate 8.4 8.3% 8,55 
SHARE ОҒ AUDIENCE % 13 16 157 15: ж 267% 18 18" 18 * 
AVG. AUD. BY МНЕ % 5.7 5.4 6.6 1.0 1.2 1.5 8.0 8.3 8.4 8.4 8.5 


TV H0U: 


EVE.FRI. AUG.6, 1982 


ы ///еізеп NATIONAL ТУ AUDIENCE ESTIMATES ЕМЕ. SAT. 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:45 10:00 


JULY 31, 1982 


19 ЕП 10 1% 4% 


10 


TOTAL AUDIENCE { 11,330 15,650 14,260 
(Households (000) 8 %) 12,9 19.2 17.5 
— TODAY'S FBI — e LOVE BOAT — e FANTASY IBLAND — 


ABC TV (ах(ов) (ROP) Ay 


AVERAGE AUDIENCE f 8,230 12,230 11,410 
(Households (000) 8 %) 10.1! 9.0% 11.2% 15,0 14.4% 15.5 14.0 13.5* 14,6% 
SHARE ОҒ AUDIENCE % ф0 26 * зак 30 29% іг г 30 
W AVG. AUD. BY C HR. ж 9 2 2 
TOTAL AUDIENCE f 10,270 9,050 16,540 
Е (Households (000) & %) 12,6 11 20.3 
WALT DISNEY —— HH X8S SAT. NIGHT MOVIE ---------- 
Е CBS TV ҮТҮ в THE PROMISE Of LOVEGR) 
AVERAGE AUDIENCE í B,230 1,580 10,600 
K (Households (000) & %) 10.1 829: 13.0 10.7% 19:47 13,9% 15.0% 
SHARE ОҒ AUDIENCE % 23 20 26 22% 25, % 28 * ЗА 
AVG. AUD. BY МНЕ. % 9.7 10.4 9.2 9.4 10.3 11.1 12.1 22:71. 13.7 14.1 14.7 15.2 
— ылымы САБЕРЕ СЕ ШЕ О ыл u з 
1 TOTAL AUDIENCE { 8,560 Зур 91% ЫҚЫ 
(Households (000) & %) 10.5 . 2 . 
HERE'S BOOMER HARPER VALLEY ө------ NASHVILLE PALACE —— ——nF NBC MAGAZINE —— 
NBC TV (а)(оР) (в )(505-ОР) 
AVERAGE AUDIENCE Г 7,170 7,910 6,520 6,280 Б 
(Households (000) 8 %) 8.8 9.7 8.0 8.0% 8.1% Т.Т т.8* ШЫ 
SHARE OF AUDIENCE % 20 21 16, 16 * 18% 16 16» 16 
AVG. AUD. BY ⁄ HR. % 8.6 8.9 9.6 9.9 8.1 T.9 T.9 85% 1.7 7:9 8.0 1.3 
TOTAL AUDIENCE 
(Households (000) & %) ( ШОЙ 15209 18,265 
а) <---------- TODAY'S FBI ------ em LOVE BOAT ——T- — FANTASY ISLAND ———ə 
ABC TV (AXOP) (RP) 
(коше КОН % { 1,580 13,040 14,750 
SHARE ОҒ AUDIENCE % 9з 8,6% 10.19 16.0 142% 11,35 181 17.6% 18.6 
W лус. AUD. Вун % ро ӘЛЕ ы ош R. Баз 4118 
s ç 2 23 ioo 14.1 15.4 16.8 17.8 16.8 18.4 18.9 18.2 
TOTAL AUDIENCE 13,120 9 
Ë (Households (000) & %) ( 16.1 120 
ЖАТ О 
Е 088 ТУ тве" 
AVERAGE AUDIENCE Г 7,660 6,280 
K (Households (000) 8 %) 9.4 7.5* в.вя 10.6% 1074 77 в.о* 7.5* 
SHARE OF AUDIENCE % 21 (18 20 * 22 * 2* 0 ат» 17 * 
AVG. AUD. BY У НЕ. % те ШЕШ. 90 203 | Тоа ana 004 ва 76-14-76 
2 ТІ pa 7,090 7,120 7,510 6,760 
ouseholds ) 8.7 9.1 9.7 8.3 
HERE'S BOOMER HARPER VALLEY —— NASHVILLE PALACE —— 
N BC TV (R) (RXOP) (RXSUS-OP) 
AVERAGE AUDIENCE Г 6,030 6,520 5,380 4,080 
(Households (000) & %) 7.4 8.0 6.6 6.9% 6.3% 5.0 5,5% 4,6% 
SHARE ОҒ AUDIENCE % 18 18 801 19% 611 + 10 * 
AVG. AUD. BY 4 HR. % то ОЕ 8: ті 585 62 54 57 вз эв ШШ 
ту нои 
(See Def. 1) 
U.S. Households: 81,500,000 
оо ЕНИ Аг двс, се @2-7/оармус5› For explanation of symbols, Seo ра 


А-1 ЕМЕ.5АТ. AUG.7, 1982 


. Nielsen NATIONAL ТУ AUDIENCE ESTIMATES EVE.SAT. JULY 31, 1982 
11:00 11:15 11:30 11:45 1200 12:15 12:30 12:45 100 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE { 5,130 
(Households (000) & %) 6.3 
> 
АВС ТУ қа? 
SAT. 
AVERAGE AUDIENCE { эдю 
(Households (000) & %) 5.9 
SHARE ОР AUDIENCE % 13 
W AG AUD. ВУ НЕ % 5.9 
TOTAL AUDIENCE í 
Ë (ouseholds (000) & %) 
AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY % HR. % 
1 ТОТА auDieNGE { 10,020 
(Households (000) & %) 12.3 
AVERAGE AUDIENCE { 5,380 f + 
(Households (000) & %) 6.6 6.9* 6,8% 620% 
SHARE ОҒ AUDIENCE % 20 19 * 21 22 
AVG. AUD. BY ⁄ НВ. % LE 626 ТӨЛ! (6:6 (6 o БЕК 
TOTAL AUDIENCE 
(Households (000) & %) { 5% 
ABC 
ABC TV 8% 
REPORT- 
AVERAGE AUDIENCE — 
(оне (000) 9 È 54 
SHARE ОҒ AUDIENCE % 1: 
W АУс. AUD. BY М HR. % Ea 
TOTAL AUDIENCE — f 
E (Households (000) & %) 
AVERAGE AUDIENCE f 
K Households (000) À %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 
2 ТАТ AUDIENCE { 10,270 
(Households (000) & %) 12.6 
Smmm SATURDAY NIGHT — 
NBC TV алалау 
AVERAGE AUDIENCE | 6,110 
(Households (000) & %) 7,5 7.3 019 
SHARE ОР AUDIENCE % 24 21 * 26 * 
AVG. AUD. BY W HR. % Төс, (Са ЖАТАР о 
TV HOUSEROLDS USING бт ТЕРГЕН 38.0 134.8 P 32.8 [20.9 | 28-3 [25.9 е Y т °: 5 T3 T] 
(See Def. 1) 3.4 (1.3 |36.6 |33.3 | 31.2 | 28.9 | 26.3 | 24.2 Ñ 22.1 | 20.1 | 17.3 | 15.60 із 12.1 10 


U.S. TV Households: 81,500,000 or explanation of symbols, Sea paga 


А-15 ЕМЕ.5АТ. AUG.7, 198 


ТІМЕ 


TOTAL AUDIENCE 
(Households (000) & %) 


{ 


7:00 


11,170 


13.7 


7:15 


7:30 


7:45 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


8:00 8:15 8:30 8:45 


22,500 
at 
------------Соге Rip ——— —— eee ВС SUNDAY NIGHT MOVIE 


= x m m ж 


о x= m m = 


TV HOUSEHOLDS USING TV МК, 1 


A-1 


EVE.SUN. AUG.1, 1982 
900 9:15 9:30 9:45 1000 1018 1030 1025 — ] 


ABC TV (yop) ON HER MAJESTY'S SECRET SERVICE(R) 
(8:30-11:1ТРМ) 
AVERAGE AUDIENCE { 6,680 12,0 
(Households (000) & %) 8.2 6,64 8.0% 9.8% 14.6 11,6% 15.1% 15.8% 15,4% 15,2% 
SHARE ОҒ AUDIENCE % 18 15 * 17 * 20 * 727 23 * 28 * 28 * 27 * 28” 
AVG. AUD. BY 1⁄4 HR. % 6.44 60 78 81 9.7. 100.11. 
TOTAL AUDIENCE í 19,230 12,800 12,710 15,000 16,220 18,010 
(Households (000) & %) 23.6 15.7 15.6 18.4 19. 22.1 
—— ж\н —— ARCHIE BUNKER’S ONE DAV AT A ALICE JEFFERSONS  e— TRAPPER JOHN, И.0. — 
CBS TV PLACE (я) (а) m 
(яз “ш 
AVERAGE AUDIENCE { 14,670 11,080 11,250 12,800 14,260 14,670 
(Households (000) & %) 18.0 17.3* 18.6* 13.6 13.8 15.7 17.5 18.00 17.7* 18.3* 
SHARE ОР AUDIENCE % 40 40 * 40 * 28 27 29 31 33 32 * 34 * 
AVG. AUD. BY % НЕ. % 16.8 17.9 18.5 18.7 13.4 13.9 13.4 14.1 14.7 š Š 2 Í 
TOTAL AUDIENCE { 4,970 5,790 12,630 14,100 
(Households (000) & %) 6 Т, 15.5 17.3 
FLINTSTONES- Eg — CHI PS —— —rVuasP—— rc SUNDAY NIGHT ЮЕ —— ə 
N BC TV LEAGUE М (Я)(0Р) COMPUTERCIDE 
(505-0Р) 
AVERAGE AUDIENCE í 3,990 4,650 9,130 1,660 
(Households (000) & %) 4.9 5.7 11.2 10.2* 12.2% 9.4 9.3* 9.1" 9.6 9.9% 
SHARE ОҒ AUDIENCE % 11 12 22 21 * 24% 17 17 * 16 * 17 * 18» 
AVG. AUD. BY 4 НВ. % 4.7 5.2 51 6.4 9.6 / 10.70 2724 a 848 40/91 90 9:5: 7926. е 1859 
° — 
TOTAL AUDIENCE 2 
Hoses oo aw) T 1 ар pee 
------------/ЕС SUNDAY NIGHT NOVIE 
A BC TV A STAR 15 BORM(R) 
(9:00. (IOO 
AVERAGE AUDIENCE ( 7,340 9,700 
(Neusshakds (000) $ 9) 9.0 6.” 7.9* 10.1" 11.1% 11.9 11.4* 11.6* 11,9% 11.4* 
SHARE ОҒ AUDIENCE % — 12 14 * ір. 21 к 22» 23 20 * 20 21 * 21. 
малы 101 1 ОДОБИ ФОШ 1,5 1126 чіл aD ата 120 156) аса атка 
TOTAL AUDIENCE { 20,460 13,370 13,200 16,950 18,340 19,230 
(Households (000) 8 %) 28.1 16.4 16.2 20.8 22.5 23.6 
60 MINUTES -------- ARCHIE BUNKER'S ONE DAY AT А ALICE JEFFERSONS  e— TRAPPER JOHN, M.D. -- 
CBS TV PLACE ТІНЕ (а) (в) са) 
са) (ROP) 
AVERAGE AUDIENCE í 15,810 11,330 1,820 14,590 16,460 15,890 
(Households (000) & %) 19.4 18.8* 20.0 13.9 14.5 17.9 20.2 19.5 19.0 20.0% 
SHARE ОР AUDIENCE % 42 41% 43% 29 28 32 35 36 34 * 37 * 
AVG. AUD. BY М HR. % 17.8 19.8 20.2 19.9 14.0 13.7 14.2 14.8 16.7 191 196 20.9 18.8 19.1 .0 20.0 
TOTAL AUDIENCE { 9130 14,020 18,260 
(Households (000) & Ж) 11.2 17.2 22.4 
FLINTSTONES SPECIAL ——. n — —Q.I .- -— NBC SUNDAY NIGHT NOVIE —— nv 
N BC TV А (во?) THE ARCHER(R) 
(ОР) 
AVERAGE AUDIENCE f 6,280 10,270 
(Households (000) & %) | Ж ИШ V 8.3% 126 11,5" 
SHARE OF AUDIENCE % 17 15 18% 26 24, 
AVG. AUD. BY 4 HR. % 67 74 79 86 110 12.0 13.0 


See Def. 1) 
U.S. TV Households: 81,500,000 


7 


For explanation of symbols, See page А 


FVE SUN АС R 1909 


= Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. AUG.1, 1982 


TIME 11:00 11:15 11:30 11:48 12:00 12:15 12:30 12:45 1:00 1:15 1:0 1:45 21:00 119 2:30 2:45 | 


TOTAL AUDIENCE ( 3,910 
(Households (000) & %) 4.8 
a) (2) 
ABC TV (oP) (оғ) 
AVERAGE AUDIENCE { 3,670 
(Households (000) & %) š 
SHARE ОҒ AUDIENCE % 12 
W лус. AUD. BY W HR. % 16.22 521 4.3 
TOTAL AUDIENCE С 4,130 
E (Households (000) & %) 5.8 
айы 
с CBS TV RR, 
086000 
AVERAGE AUDIENCE ( 4,480 
K (Households (000) 8%) 5.5 
SHARE ОҒ AUDIENCE % 11 
AVG. AUD. BY М HR. % 5.5 
1 
Ы TOTAL AUDIENCE { 1,790 
(Households (000) & %) шр, ЕТ 
М В с ТУ ANOTHER, 1AM ANOTHER, СнАНСЕ (А) 
(SUSTAINING 12:13-1:30АМ) 
AVERAGE AUDIENCE { 1,300 
(Households (000) & %) 1.6 1.6* 
SHARE OF AUDIENCE % 5 5% 
AVG. AUD. BY М HR. % 12611106 1.6 
- — — 
тылын 1 E 
—— АВС SUNDAY NIGHT MOVIE -- (3) 
ABC TV 10818 15 ОЙ) (09) 
Sy 
AVERAGE AUDIENCE 
(Households (000) & %) { 15 еуі 
SHARE ОҒ AUDIENCE % 2 19 
AVG. AUD. BY 2 HR. % 122 124 125 36 2.9 


TOTAL AUDIENCE í 5,540 
(Households (000) & %) 


CBS TV s= 


AVERAGE AUDIENCE { 5,380 
(Households (000) & %) 6.6 
SHARE OF AUDIENCE % 14 
AVG. AUD. BY М HR. % 6.6 


TOTAL AUDIENCE { 2,770 
(Households (000) & %) 3.4 


ә хт m ж 


NBC LATE NIGHT ЖЮУІЕ 
NBC TV aa 


(SUSTININO 12127 30AM) 
AVERAGE AUDIENCE (f 
(Households (000) 8 %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY % HR. 


TV HOUSEHOLDS USING TV ME 1 
See Def. 1 


S. TV Households: 81 5 For explanation of symbols, See page À 
iS A ehde ALOON HER MAJESTY'S SECRET SERVICE ABC, (8:30-11:17PM)(SUSTAINING 11:17-11:26PM) ымыралы. ы. 


A-19(2)ABC WEEKEND АЕРОАТ-50Н. ,АВС,(11:26-11:41РМ) (3)ABC WEEKEND REPORT-SUN.,ABC,(11:57-12:12AM) EVE.SUN. AUG.8, 1982 


шы Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY MON.-FRI. JULY 26-30, 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 9:00 9:15 930 94% 1000 101% 10:30 10 


1982 


TOTAL AUDIENCE í 4,560 4,910 
(Households (000) & %) 5.6 6.1 
em 0000 MORNING, ANERICA-730 --» е--- 6000 WORNING, АШЕБІСА-330 =» 
АВ с ТУ (со-оР) (PARTICIPATING) (со-орР) (РАЛГІСІРАТІНӘ) 
AVERAGE AUDIENCE { 3,670 4,080 
(Households (000) & %) 4,5 5,0 
SHARE ОҒ AUDIENCE % 30 27 
W Аус. AUD. BY % HR. % 2.4.4.5 ГЕГИШЕИ" 
Е TOTAL AUDIENCE ( 2,610 #110 9 ы 
(Households (000) & %) 322 2 2 i 
—— BORNING-KURTIS 8 SAWYER 1 — e— MORNING-KURTIS & SAWYER 2 — ONE DAY AT A ALICE-M-F 
E CBS TV (С0-0р) (PARTICIPATING) (со-оғ) (PARTICIPATING) ТІНЕ-И-Ғ 
AVERAGE AUDIENCE { 2,120 2,200 3,590 5,460 
K (Households (000) & %) 2.6 2.7 4.4 6.7 
SHARE ОҒ AUDIENCE % 17 15 21 30 
AVG. AUD. BY % НЕ. % 2:5-- ді оо 208 4.1.4.7. 64 6,9 
1 тота AUDIENCE 3,420 3,910 4,400 4,810 
(Households (000) & %) 4.2 4.8 5.4 5.9 
— — TODAY SHOW-7.30AM ---- —— TODAY SHOW-3.30AN — DIFF'RENT WHEEL ОҒ FORTUNE 
N BC TV (с0-0ғ) (PARTICIPATING) (co-0oP) (PARTICIPATING) STROKES N-F 
AVERAGE AUDIENCE { 2,770 3,260 3,750 4,080 
(Households (000) & %) 3.4 4.0 4.6 5.0 
SHARE ОҒ AUDIENCE % 23 22 22 22 
AVG. AUD. BY % HR. % 3.3 3.5 EWEN 44448 49 5.1 
----. -- - 
атаммен { sas 
—— 6000 ORNWING, AMERICA-730 — <— 6000 HORNING, АМЕКІСА-830 -- 
ABC TV (CO-OP) ” CPARTICIPATING) (CO-OP) ' (PARTICIPATING) 
AVERAGE AUDIENCE 
(Households (000) 8 %) { 7,059 е 
SHARE ОҒ AUDIENCE % 32 °; 
W AVG. AUD. BY 4 HR. % eo 22 ДЕГЕ 
Е aa pince Ç Í 2,770 3,100 4,320 8,360 
(Households 3.4 3.8 5.3 7.8 
— ORNING-KURTIS 8 SAWYER 1 — e— MORNING-KURTIS 4 SAWER 2 -- ONE DAY AT A ALICE-H-F 
E CBS TV (с0-0ғ) (PARTICIPATING) (co-0P) CPAATICIPATING) ТІНЕ-І-Ғ 
AVERAGE AUDIENCE ( 2,120 2,360 3,670 5,300 
K (Households (000) & %) 2.6 2.9 4.5 6.5 
SHARE OF AUDIENCE % 17 15 21 29 
AVG. AUD. BY W HR. % 2262.22 2.9 2.8 4.2. 4,97. 6.2 268 
2 TOTAL AUDIENCE { 3,260 3,750 4,480 4,810 
(Households (000) & %) 4.0 4.6 5.5 5.9 
e TODAY SHOW-7.30AM —— , ---- TODAY 5НО#-4.30АШ — DIFF'RENT WHEEL ОҒ FORTUNE 
NBC TV (С0-0Р) (PARTICIPATING) (60-009  CPARTICIPATING) STROKES M-F 
AVERAGE AUDIENCE | 2,610 3,100 3,670 
(Households (000) & Ж) 3.2 3.8 4.5 
SHARE ОҒ AUDIENCE % 21 19 21 
AVG. AUD. BY МНЕ. % ЗА 5:6 3.7 3.8 4150 


TV HOUSEHOLDS USING TV МК, 1 
(See Def. 1) МК. 2 


U.S. TV Households: 81,500,000 For explanation of symbols, See paga А 


А-1 DAY MON.-FRI. АЏО. 2-6, 198 


юн Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY MON.—FRI. JULY 26-30, 1982 


27 қ ; г 7 7 ИТ 
ТІМЕ 1571200 1215 12:30 12:45 100 1:15 1:30 145 200 71) O 245 | 
TOTAL AUDIENCE í в,800 cang ЫН КК я 
Households (000) & %) 10.8 э, $ pail o — 
š | өс----““- (ОУ BOAT DAYTIME --- FAMILY FEUD =L ad Sora e AL WY OMN ГЕШ и у ү! 
6,930 
AVERAGE AUDIENCE { 6,360 <. 5,540 ЕШ 2900 22 10,6% 8.5 8,5” "%% 
(Households (000) & %) СЕНУ Bat 6.8 6; 9 2% ЖАН 24 30 * 
SHARE ОҒ AUDIENCE % 32 31, 34 26 59 10.5 8.6__8.4_ ps 80 
W лус. AUD. BY ⁄ HR. % 3 - 
5,22 
E TOTAL AUDIENCE {6,760 7,340 8,809 7.910 220 
Households (000) & %) 8.3 .0 - anann: 1104. 
f М0 PRICE tS RIGHT 1 PRICE IS RIGHT 2 <— YOUNG AND THE RESTLESS ---» ——— AS THE WORLD TURNS САР 
CBS TV тү 
Е о 4,650 
AVERAGE AUDIENCE { 5,010 5,2% sq ИН а АУ 5% TE 
(Households (000) & %) 1.0 : : И м 23 * 25 к 20 
K SHARE ОР AUDIENCE % — 20 31 етер Ее ӘЛЕГЕ Ж 
AVG. AUD. BY М HR. % & і 
5,620 
1 тота AUDIENCE ШЕ: 2.220 0 52 6.9 
(Households (00) 2 %) —- TEXAS me DOCTORS SEARCH FOR — — ays OF OUR LIVES —— ----- ANOTHER WORLD -- 
TV = ш TOMORROW 
NBC — қ” 
AVERAGE AUDIENCE f 2,610 е о М 552 P “уау 68% 150 5,0% 5.0% 
(Households (000) 8 %) 3.2 3.3* Бе с 3 21 21 * 22% 17 17 * 18 
SHARE ОР AUDIENCE % 13 3 оса боса 1222 3.5 6.1 Б ӨЯ 76.7 Ж Ж ра 
AVG. AUD. BY W НВ. % 34 32 31 3.3 е 8 
TOTAL AUDIENCE 
8,150 6,680 6,850 10,430 8,970 
(шиш (0) 8%) 1 10.0 8.2 8.4 12.8 11.0 
<--- LOVE BOAT DAYTIME —— FAMILY FEUD RYAN'S HOPE #+———— ALL MY CHILDREN —— NE LIFE TO LIVE —— 
ABC TV (SUs-oP) (ОР) (SUS-OP) 
о ВЕ АЛЕКЕ { 6,030 5,710 5,710 8,070 6,850 
7.4 6.9% 7.9* 7.0 7.0 9.9 9.5 10.3* 8.4 8.45 8.4 
SHARE ОР AUDIENCE % 50 2% зі 07 26 32 31 * 33% 30 30 31 * 
W AVG AUD. ВИНЕ % 55 72 тт ва Gro Tes Bo | 2 90 99 1025 1101 9.6 8.4. 83 BS 
— S. 1.2. l Sl A l. s ІЛ 1-55 54 оза 
E „Мнн ы 7,660 9,370 7,820 5,220 
ouseholds (000) 2 9.4 11.5 9.6 6.4 
CBS TV PRICE 15 RIGHT 1 PRICE IS RIGHT 2 <— YOUNG AND THE RESTLESS ---» ғ------- AS THE WORLD TURNS —— CAPITOL 
AVERAGE AUDIENCE f 5,790 6,600 6,680 6,110 4,730 
K (Households (000) & %) Ға 8.1 8.2 7.8% 8.5% 7.5 7245 Pafs 5.8 
SHARE OF AUDIENCE % 30 32 30 30 * 30 * 25 24 * ЕРУ 21 
AVG. AUD. BY ⁄4 HR. % 6.9 7.4 1.9 8.3 ЖЫР; 7.8 8.4 8.7 7.5 7.4 7.8 7.6 5.8 5.8 
2 M pema ra aS ы { 3,590 2,120 3,100 6,850 5,620 
(Households (000) ) x 2.6 3.8 8.4 6.9 
— ОХА — FU DOCTORS SEARCH FOR mmm DAYS ОҒ OUR LIVES —— — — ANOTHER WORLD — 
NBC TV 9 
AVERAGE AUDIENCE f 2,30 1,960 2,530 5,130 3,990 
(Households (000) & %) 22 3,1% 3.1 2.4 3.1 6.3 6.0* 6.7" 4.9 5.0% 4.7% 
SHARE ОҒ AUDIENCE % — 13 13 * 12* 9 11 20 19 * 21/8 17 17 * 17 * 
AVG. AUD. BY% HR. % 32 31 31 3.2 АН ФЕ 5 32 (58 62 (657767 52 45/42 40 


TV HOUSEHOLDS USING TV МК. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 ог explanation of symbols, See page А. 


һа DAY MON.-FRI. AUG.2-6, 1982 


А-24 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY МОМ.-ҒКІ. JULY 26-30, 1982 


ТІМЕ 0 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 9:30 5:45 0:00 615 0:30 60:45 
9,720 
TOTAL AUDIENCE { 10,110 452% i; 0 
Households (000) & %) 12.4 ы ; — 
„ре, ———— GENERAL HOSPITAL ----» EDGE ОҒ NIGHT мє Ке 


АВС ТУ ро 


AVERAGE AUDIENCE 
(Households (000) & %) 


7,420 
7,820 БЕ 4% 
5 20 


{ 
SHARE ОҒ AUDIENCE % 83 раге 2 
W лус. AUD. BY 2 HR. = г E 
‚830 
TOTAL AUDIENCE { 7,090 экы 12.8 
( ( % C 8.7 y. е > 
Е (Households (000) 5 %) 8 ноне TATTLETALES Свз Ете 
CBS ТУ 2Х 
Е 9,050 
AVERAGE AUDIENCE f ш. 2,950 11.1 
K Households (000) & %) 6,9% Ы! 39 24 
SHARE OF AUDIENCE % 24 * 24 12 1.2. 
AVG. AUD. BY % НЕ. % 1 б 
1 тота. AuDiENCE { ч 
(Households (000) & %) 6.3 — = NBC NIGHTLY NEWS 
— 
NBC TV 7,580 
AVERAGE AUDIENCE 3,670 9.3 
(Households (000) & %) Í as а 2: 455 20 
SHARE OF AUDIENCE % 15 15 Aa 9,22 9,5 
АУС. AUD. BY НЕ. % 41 43 4.7 ш 
TOTAL AUDIENCE Г теб 4,080 
7 ” 9, 
(Households (000) 8%) Ы рро 5.0 Ka 
=—— GENERAL HOSPITAL ------ EDGE OF NIGHT ABC WORLD NEWS 
ABC TV (6і6-09) TONIGHT 
duenae { qm see T 
9.5 9,5 9.55 4.3 9.6 
SHARE ОҒ AUDIENCE % i 5 ; 
W лус. AUD. BYM HR. % 290034 25 15 Бе 
je; 3 keq 94 97 95 9. 4.5 41 9.79.4 
TOTAL AUDIENCE 7,580 3,340 
Е (Households (000) & %) { 3.3 411 ШЕ 
mmea GUIDING LIGHT —— TATTLETALES CBS EVENING NEWS- 
E CBS TV (оғ) (8700р) RATHER 
AVERAGE AUDIENCE f 5,250 2,770 9,210 
K (Households (000) & %) ца Те 7,5% 3.4 11.3 
SHARE ОҒ AUDIENCE % — 25 25 * 25* 12 25 
2 AVG. AUD. ВҮМ HR. % 7,0 7.2 7.5 7.5 2721 11225 111 114 
4 5,130 
(Households (000) & %) ( 6.3 E 
N BC TV ---------СНІР5 M-F ------ NBC NIGHTLY NEWS 
AVERAGE AUDIENCE f 3,590 7,250 
(Households (000) & %) 44 441% 4.8 8.9 
SHARE ОҒ AUDIENCE % 15 14, 16 * 20 
AVG. AUD. BY W HR. % зэ 4з 4.6 4.9 
8.7 og 
ту нои ОТО 
(See Def. 1) 
U.S. TV Households: 81,500,000 For explanation of symbols, See page А. 
A-25 DAY MON.-FRI. AUG.2-6, 1982 


ө Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


DAY SAT. 


JULY 31, 1982 


9:30 9:45 10:00 10:15 10:30 10 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 9 HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE f 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. % 


= = m m ж 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY ⁄4 НЕ. % 


TOTAL AUDIENCE ( 
(Households (000) 8 %) 


АВС ТУ 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY М НЕ. % 


ә жат ж 


U 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TV HOU! 


For explanation of symbols, See page A. 


4,400 4,320 
4 5.3 
28 25 
5.1 5.6 5.6 5.1 
5,460 5,710 
6.7 1.0 


ПЕ 


4,400 4,560 
5.4 5.6 
26 25 
S0 БУТ (ЖӘЕ | 5:6 
4,890 5,540 
6.0 6.8 
KID SUPER POWER SPIDER-MAN 8 
Шы 
4,160 4,650 
5.1 5.7 
25 25 


4,240 4,890 
6.0 


RICHIE RICH/ RICHIE RICH/ 
SCOOBY 000-1 SC00BY 000-2 


3,590 3,670 
4.4 4.5 
23 23 
4.2 4.6 4.5 4.5 
5,130 5,870 
6.3 1.2 


атр ЖЕТЕ MRE PER s нор н, За ROAD, BUGS ТОЧ AD 
RUNNEI 


w 


4,320 4,970 
5.9 6.1 
25 28 
5.3 5.3 6.0 6.2 
4,560 4,890 
5.6 6.0 


KID SUPER POWER SPIDER-MAN & 
Ш FRIENDS 


(oP) 


2,360 2, 619 2,110 4,400 
2.9 1.4 5.5 
PERFRI ENI ШО ТНЕ GOLDIE GOLD, LAVERNE AND 
mee jii BARI AN ACTION JACI SHIRLEY 
ҚЫН (оғ) 
1,870 2,280 2,280 3,340 
2.3 2.8 2.8 4 
25 19 17 21 
2.1 2.6 2.8 229 2.7 2.9 ЗУ. 4.6 
1,300 1,960 3,100 4, 290 
1.6 2.4 3.8 
ТОРЕ ОЕ TARZAN L, RANGER/ TAREAN/L RANGER/ ie ишу BUGS, BUNNY/ROAD BUGS, BUNNY/ROAD 
ШЕ Р, (ОР) (оғ) 
1,140 1,550 2,360 3,500 
1.4 1,9 2.9 4.3 
13 13 17 22 
0). PE ag поо 2.1 TE 30260 4.6 
2.930 5,220 6,680 5,130 
3.6 6.4 8.2 6.3 
FLINTSTONES SMURFS ! SMURFS 11 KID SUPER POWER 
COMEDY SHW2 (0р) 
1. 
2,360 4,480 5,460 4,400 
2.9 5.5 6.7 5.4 
31 41 43 28 
2184 (219 //820) 5:9 626 76.0. 5 [5.4 
1,550 2,120 3,150 4,240 
1.9 2.6 4.6 5.2 
SUPERFRIENDS — THUNDARR THE GOLDIE GOLD/ LAVERNE AND 
(op) BARBARIAN ACTION JACK 
(оғ) (оғ) 
1,300 1,790 2,850 3,670 
1.6 9:2 3.5 4.5 
16 13 19 23 
ПЕ ЖЕКЕ: PSA 319! зуб 54282 2456 
2,450 2,690 2,850 5,130 
3.0 3.3 3.5 6.3 
РОРЕҮЕ/ОЦІУЕ. ТАМА 
COMEDY SHOW 
(оғ) La йу у 
2,040 2,360 2,360 4,160 
2.5 ы 2.9 5.1 
23 21 16 25 
2:0: 29 | 2.8 2494 30 ат 5 
2,690 4,650 6,440 57130 
3.3 Т 7,9 6.3 
FLINTSTONE'S SMURFS 1 SMURFS I1 KID SUPER POWER 
COMEDY SHW2 (ору l 
(op) 
1,630 3,830 5,790 4,160 
2.0 4.7 7.1 5.1 
21 20 42 26 
1.6 256 5.3 6.8 7.4 5.6 4.7 


22.4 2 
21.3 22 


DAY SAT. АЏб.7, 1982 


А-28 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE ОҒ AUDIENCE % 


W лус. AUD. BY 4 HR. 
TOTAL AUDIENCE { 
E (Households (000) & %) 
AVERAGE AUDIENCE f 
K Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 
1 TOTAL AUDENGE { 
(Households (000) & Ж) 
AVERAGE AUDIENCE f 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 
TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE Г 
(Households (000) & %) 
SHARE OF AUDIENCE % 
W AVG. AUD. вум HR. % 
TOTAL AUDIENCE | f 
E (Households (000) & %) 
AVERAGE AUDIENCE | 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 
2 TOTAL AUDIENCE 
(Households (000) & Ж) 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄4 HR. % 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


(See Def. 1) 
U.S. TV Households: 81,500,000. 


5i 
СІЗМЕС MAJOR LEAGUE PRE GAME, 


А-29 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


DAY SAT. JULY 31, 1982 


0 11:15 0 11:45 12:00 12:30 12:45 
5,130 5,300 5,220 6,280 
E Й К, pay STAND 782 — 
FONZ AND HAPPY HEATHCLIFF 8 ABG WEEKEND AMERICAN BAND: 
ШТ GANG MARMADUKE SPECIALS 
"Голо VOUP har” 
44320 4,320 4,160 3,9 
5.3 5.1 4,48 4.5" 5.1% 
25° 23 21 19 18 * 21 * 
sadga 5.32 (622 5225 ШЕ 4.7 5.24.9 
6,600 4,130 3,150 4,650 3,100 2,850 
8.1 5.8 4.6 5.7 3.8 
BUGS BUNNY/ROAD BLACKSTAR TROLLKINS TOM ANO JERRY KWICKY KOALA 36 MINUTES 
RUNNER 4 (оғ) (оғ) OBEDY SHOW 
(0р) (ОР) йы 
4,970 3,750 2,850 3,670 2,770 2,200 
6.1 4.6 3.5 4.5 3.4 2.7 
27 19 15 19 13 11 
6:22 60 42 4:8 3-5. |46 49 ат НЕ. Iede ЖОВИ —2.5 
11960 4,730 11,820 
3,910 3,500 3,260 959 күне 
SPACE STARS 1 SPACE STARS 11 ғу зит SPORT BILLY (0), NBC MAJOR LEAGUE BASEBALL 
(оғ) 05 ANGELES VS ATLANTA(OP) 
к>; (2:11-5:00РМ) 
3,180 3,020 2,610 1,550 4,320 5,380 уй 
18° 16 13° КИ N a 241 
18 6 
ЕО 95087 959 Е 5% 62 756 626 
4,650 5,220 4,650 5,710 17,200 
5.7 6.4 5.7 7.0 21.1 
FONZ AND HAPPY HEATHCLIFF & ABC WEEKEND —<——AWERICAN BANDSTAND '82 --- —— АВС WIDE WORLD-SPORTS SAT —— a 
„SPECIALS (1:30-5:22) 
На THE MAGTE 
Бар тан 
3,910 4,400 3,910 3,260 5,950 
4.8 5.4 4.8 4.0 3. 4.35 7.3 6.8* 7.8* 1.7 
23 23 19 15 15 * 16% 25 26 * 28 * 26 * 
444 52 5,22 5.6 А, (АШ! |39 1/98 ЕЗ 03) КОБ тА N о аа БАр 
6,360 4,730 3,150 4,560 4,480 2,930 
7.8 5.8 4.6 5.6 5.5 3.6 
AUGS. BUNNY/ROAD BLACKSTAR юш ТОМ AND JERRY KWICKY KOALA 30 MINUTES 
RUNNER 4 (oP) (oP) COMEDY SHOW SHOW 
(0P) (оғ) (0р) 
5,220 3,830 3,100 3,500 3,590 2,360 
6.4 4.7 3.8 413 4.4 2.9 
99 20 16 18 17 10 
64 63 48 4.6 S ГЕ ЕУ "22 A ДЕДЕ: 
1,590 4,080 3,750 3,180 3,340 10,190 
4.4 5.0 4.6 3.9 ME 12.5 
SPACE STARS I SPACE STARS II DAFFY/SPEEDY — SPORT BILLY кю МВС MAJOR LEAGUE BASEBALL 
(0р) SHOW ЖИ cy caso aiite gox үз вовтон 
(0P) PRE GANE MULTE SEGMENT PELEAS S 
3,020 3,100 2,850 2,610 3,020 4,480 
1.7 3.8 3:5 3.2 97 5.5 5,20 
17 16 15 13 14 18 18 * 
56 зә зв 32 |868 a з. Ir 422 so ОЖ 


МВС,(2:00-2:17РМ) 


For explanation of symbols, See page А. 


DAY SAT. AUG.7, 1982 


кп Nielsen NATIONAL ТУ AUDIENCE ESTIMATES DAY SAT, JULY 31, 1982 


3:00 3:15 3:30 3:45 4:00 4:15 400 4:45 5:00 "30 84) 60 818 000 645 | 


TOTAL AUDIENCE { 10,840 
(Households (000) & %) 


АВС ТУ 


AVERAGE AUDIENCE ( 4,480 


(Households (000) & %) 5.5 5.4 5,9% 5,5% 
SHARE ОҒ AUDIENCE % 15 16 16 14 
W Аус. AUD. BY 9 НЕ. % 547 254 15 12620 5.55.0 
Е TOTAL AUDIENCE í 4,650 о 01592 
(Households (000) 8 %) 5. 82 г 
— — CBS SAT. NEWS- 
Я CBS TV Саз. SPORIS, SATURI SCHIEFFER 
AVERAGE AUDIENCE 2,770 5,380 6,520 
(Households (000) & %) 3.4 3.2* 3.6% 6.6 5.2* в.0* б.т 8.0 
K SHARE OF AUDIENCE ж 11 пк 12% 20 17 ^ 25% 19 * 20 
AVG. AUD. BY М HR. % ЫШ ЦОН 58 139 50 5.5 ШӘКЕ сеа СТР еа 8222 7.8 
1 TOTALAUDENCE í Белі 
(қама то) а 0) NBC MAJOR LEAGUE BASEBALL ----------- NBG Nie Y RENS 
NBC TV CLEVELAND VS MILHAUKEE } 
БИШЕ VS ANLATA 
(2:17-5:00PM) 6,600 
AVERAGE AUDIENCE 2 
(Households (000) 8 %) £ 6.9 1: 6% ы 81 
SHARE ОҒ AUDIENCE % ОА 22 Ее 
AVG. AUD. BY W HR. % 68 70 7.2 7.3 í А ы і 
TOTAL AUDIENCE 
(Households (000) & ж) 1 iD 
АВС WIDE WORLD-SPORTS sr -------------- FGA CHANPIONSHIP SAT 
ABC TV (1:30-5:22PM) АРМ) 
Үл 
AVERAGE AUDIENCE f 5,130 
(Households (000) & %) Д £ 
SHARE ОР AUDIENCE % Er 5:2; тз Тыва 6.3 5,9 6.0% 6,5% 
ұу Аус. AUD. BY М HR. % Б 22 25 26 19 19 18 * lš x 
- AUD. ; МЕ ӘЛЕ 6522150 сыла осо 172 ео ев Сеа ға а ш 
TOTAL AUDIENCE { 9,700 7,250 
E Households (000) & %) 11.9 8.9 
«--------------С85 SPORTS SATURDAY ——ə  -Ə>— CBS SAT. NEWS- 
Ë CBS TV SCHIEFFER 
AVERAGE AUDIENCE f 4,400 5,870 
K Couseholas (шуан) Т 2.в* 2.4* 2,39 5.4 329% 5.4* 1.0% 722 
9a в" вж 17 13 * 17 * 22 > 20 
AVG. AUD. BY W HR. % 29 26 27 2.1 ТЕДІ ӨӨ Е ДЕТИ 10 үз 
—  _ н — S e 5 
2 TOTAL AUDIENCE { 5,950 
(Households (000) & %) r 
МВС MAJOR LEAGUE BASEBALL ——ə—  —,——.+—+.—. —.+—+.+.”. NBC NIGHTLY NEWS- 
NBC TV CHICAGO WHITE SOX VS BOSTON (SUS-0P) SAT. 
EXAS VS NEW YORK YANKEES 
MULT U SERENI TELECAST 
AVERAGE AUDIENCE (f 5,380 
(Households (000) & %) 6.3" 6.0% 
SHARE ОҒ AUDIENCE % 21 * 21 * 
AVG. AUD. BY 4 HR. % 60 65-61-59 5.9 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 ог explanation of symbols 


ый DAY SAT. AUG.7, 1982 


ài Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. AUG.1, 1982 
TT: 1:00 7:15 7:380 745 _В00 805 880 85 эб 9:15 90 pas 10100 1009 1000 0% | 


TOTAL AUDIENCE 1 1,290 
(Households (000) & %) 1,7 


АВ с Ту тш ам, мот 


AVERAGE AUDIENCE í 1,060 
(Households (000) & %) 1.3 
үү SHARE ОҒ AUDIENCE % 6 


AVG. AUD. BY М HR. % г 
5. 


TOTAL AUDIENCE Г 4,650 
Ë Households (000) & %) 5.7 
MIGHTY MOUSE/ DRAK PACK e SUNDAY WORNING —— FOR OUR TIMES 


E CBS TV нори (8080 505-0Ру = 


AVERAGE AUDIENCE { 2,450 
(Households (000) & %) . 2 
K SHARE ОҒ AUDIENCE % 18 19% 19% 4922 
AVG. AUD. BY / НЕ. % 2.2 3.3 3.4 3.1 3.0 2.8 


1 TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY ⁄ HR. % 


TOTAL AUDIENCE 
Households (000) & %) l s 


A B с TV KIDS Ме таме 


(10:30-11:02АМ) 


AVERAGE AUDIENCE ( ЖАР 
(Households (000) 8 %) 14340) 

SHARE ОҒ AUDIENCE % 1.4 
W Ас. AUD. BY ⁄4 HR.. % и ` Pa 
E moms онок) 1 ш 

( 7.1 
MIGHTY WOUSE/ DRAK PACK — — —.sUNDAY нік —— ғ 
Ё с В $ ТУ HECKLE-JECKL (505 )(505-0Р) x PUR TIRES 
(SsUS)(SUS-OP) 

AVERAGE AUDIENCE { 2,930 
K (Households (000) & %) 3.6 3.3* 4.0* 3:5” 

SHARE ОҒ AUDIENCE % 22 24 + 24» 18» 


AVG. AUD. BY и НЕ. % 2.9 3.7 4.0 4.0 3.4 3.6 
2 TOTAL AUDIENCE { 
(Households (000) & %) 


МВС Ту 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ HR. % 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 For explanation of symbols, See page А 


23 DAY SUN Айт Q 1092 


с F< с JAY SUN. АШ0.1, 1982 
ми on NATIONAL ТУ AUDIENCE ESTIMATES ж [ mwa 
777777710 1115 11190 1148 1700 1215 12:30 1245 10 119 190 109 100 219 190 245, 
TOTAL AUDIENCE 2 11980 „ш 
кашаны (0) айы “Эг PEOPLE + HIS ік DAVID BRINKLEY --  DIRECTIONS 
TOO 11 (sus) 
АВС TV (е) 
AVERAGE AUDIENCE Ү 1,710 2,690 А A 
(Households (000) & %) 2.1 3,3 SA 15» 
SHARE ОҒ AUDIENCE % 10 14 1 |. 
W Аус. лир. BYM HR. % ә 23 So 71 : В 
ТОТА. AUDIENCE | Г 2,850 
E (Households (000) 8 %) HA „Че 
Е CBS Ту 3,500 
AVERAGE AUDIENCE f 2,280 4.3 4,2% 2% 
K (Heuseholds (000) & %) 2.8 14 14 4.2 
SHARE OF AUDIENCE % 12 ; Ао ар 4:3 Ë 
AVG. AUD. BY М HR. % О 2.7 
1 3,420 
TOTAL AUDIENCE | 4.2 
(Households (000) & %) MEET THE PRESS e= NBC кыа, SERIES — 
2 (өш 
2,930 
AVERAGE AUDIENCE f 3.6 
(Households (000) & %) 14 
SHARE ОҒ AUDIENCE % 34 3.8 
AVG. AUD. BY ⁄ HR. % 
TOTAL AUDIENCE 
(Households (000) 8 %) ( h БЕ ез 
АВС ТУ AR AE u 4--- THIS WEEK-DAVID BRINKLEY — DIRECTIONS 
) 
не лі» А 
AVERAGE AUDIENCE { 15630 Prag 
(Households (000) & %) 3% е gr 3.6* 
SHARE ОҒ AUDIENCE % 2 Ті ДЕЕ К: 
W Асл. вүй HR % | „| 3a |35 S t зе 
TOTAL AUDIENCE í 3,340 9,130 N 
E Households (000) & %) 4.1 11.2 
E CBS TV ЕЧ 
AVERAGE AUDIENCE ( 2,930 2,930 
K (Households (00) 8 %) 3.6 3.6 3.” 3.6* 
SHARE ОҒ AUDIENCE % 16 12 13 * 12 * 
AVG. AUD. BY М HR. % 24 3.7 4.0: 94 %86' 56 
2 TOTAL AUDIENCE { 4,080 
(Households (000) & %) 5.0 
NBC TV MEET THE PRESS — NBC RELIGIOUS SERIES — 


(sus) 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МНЕ. % 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 


31 S ar. БЕРЕ 
29 29.6] 30 
For explanation of symbols, See page À, 


А-35 DAY SUN. AUG.8, 1982 


DAY SUN. AUG.1, 1982 


*-36 Nielsen NATIONAL TV AUDIENCE ESTIMATES — mms r 


$, 19 
TOTAL AUDIENCE 4,320 Е 
2.0 
mmesoma Ñ вв — [MIN Wars isma — ТТ 
АВС TV 4,130 
AVERAGE AUDIENCE f 3,260 4,0004 8 4” 5.15 5.з^ 109 
(Households (000) & %) 4.0 3; a 18% 15 * 267% 15 % 
SHARE OF AUDIENCE % 12 көрері wP | e 57% 
W ус. AUD. BY ⁄4 HR, 3.9 32 š - - 6,680 
TOTAL AUDIENCE 15 
E (Households (000) 8 %) БЕЛЕҢ ля CBS EVENING NEWS 
E CBS TV z зато 
AVERAGE AUDIENCE Б 4; е 428% 5,6% БТ" 1.2 
К Households (00) 2%) { 4.25 иы ЖЕТЕН 15 * 1 ы A: 
SHARE OF AUDIENCE % 13 аа азов лаш | БАШ ЖЕУТЕТТЕ 
AVG. AUD. BY 4 HR. % 41 4.2 4.6 4.8 : ` : е 
1 9,130 77.8 
TOTAL AUDIENCE 2 Я 
(Households (000) & %) { АНЕ е ТЫ шш о ШЫ к 
МВС ТУ т 5,130 
AVERAGE AUDIENCE ( о Б 20% 5.4* 6.3 
(Households (000) & %) 18 19 * 19 * 16 * 162) 564 
SHARE OF AUDIENCE % Т се Е КОТ ЕЕ; 
AVG. AUD. BY М HR. % i 
TOTAL AUDIENCE 
(Households (000) & %) { «5 ak 
NAT'L LONG PGA CHAMP IONSHIP-SUN 
ABC TV аганын 
ФОЕ ККЕ + здар 4,970 
2 6.1 5.6 5.4* 5.6* 5.8* 6.5* 6.8* 6.8* 
SHARE ОҒ AUDIENCE % * я š 
W AG Ap. вус жой Шо |48 16 17 17 * 18 * 17 * 17 * 
4.2 84% 54 ӨЛ 55 5А в 56 sz so 6.8 
TOTAL AUDIENCE 8,310 
Е (Households (000) & %) ( 10.2 85% 
US CLAY COURT TENMIS-SUN +—— CBS SPORTS SUNDAY — CBS EVENING NEWS- 
E CBS TV (2:00-5. з?м) (5:1976:05PM) DEAN 
AVERAGE AUDIENCE Ү 5,380 6,030 
K Households (000) & %) 3.4* 2.9* 3.1* 4.2% 6.6 ЖЫ 15 
SHARE ОҒ AUDIENCE % 11 * 4. 9 * 12% 19 20 * 18 
5 Ava. AUD. LY ЖШ ae Cao E з зо а о 77 ТЛ то 
TOTAL AUDIENCE 9,780 
амын (000) 8 ж) Ñ 12.0 “з 
_———^онтзю©н\0 —— NBC NIGHTLY NEWS- 
NBC TV SUN. 
AVERAGE AUDIENCE f 5,130 5,540 
(Households (000) & %) 6.3 5.4* 6.55 б.в 6.8 
SHARE OF AUDIENCE % 19 16, 19 * 20 * 16 
AVG. AUD. BY У HR. % Ki 586 61 1:0 71 s 68 6.8 


ТУ HOUSEHOLDS USING ТУ WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 For explanation of symbols, See paga А 


ГЕ DAY SUN. AUG 8. 198? 


Nielsen NATIONAL ТУ AUDIENCE ESTIMATES 


OTHER PROGRAMS 


Жекей WEEK мне WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE TELE- TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG | Үү 
rpe Пї 
DAY WK TIME QUARTER] ноџсеногоѕ |HOUSEHOLDS SHARE рат HOUSEHOLOS |ноџѕеноцоз знае |w ни | CABE 
NETWORK/PROGRAM # (МҮЛ) HOUR | у % | o % % DAYS o w | om к w |w | OA 
EVENING MONDAY B 
ABC ABC MONDAY NIGHT BASEBALL 2 8.30-11.43PM «GRID 20,950 25.7| 9,700 11.9 22 Pai 
1.00 2. 
11.15 12.4% 25*[12.0 
11130 1.7 
CBS MISS UNIVERSE PAGEANT(S) 1 9.00-11.06PM -GRID | 31,460 38.6 20,130 24.7 43), 
11.0 . 
EVENING TUESDAY 
NBC NBC MAJOR LGE. PRE-TUE.(S) 2 8.00- 8.18PM -GRID бояу Tà ыш то ажр 
NBC NBC NEWS CAPSULE-2-TUE(SUS) 1 9.58- 9.59PM 9.45 
EVENING WEDNESDAY 
ABC GREATEST AMERICAN HERO 1 8.41- 9.41PM -GRID | 14,670 18.0 10,270 12.6 23), 
ABC FALL GUY 1 9.41-10.41PM_-GRID | 17,030 20.9|12,310 15.1 27 
10.30 16.1 
ABC DYNASTY 1 10.41-11.41P -GRID | 13,690 16.8 9,210 11.3 22), 
11:15 11.2% 22* |10:9 
11.30 п.7 
CBS BLIND АМВІТІОМ-РААТ 2(5) 1 8.39-11.34РМ GRID | 17,600 21.6| 8,970 11.0 20 
11.00 12.4 
11:15 12.5% 24* [12:6 
11:30 13.0 
NBC QUINCY, МЕ 110.30-11.30РМ -GRID | 15,240 18.7|11,000 13.5 26 
11.00 14.8 
11:15 14.3% 28%|13:7 
EVENING THURSDAY 
NBC NBC NEWS GAPSULE-2-IHU(5US) 9.58- 9.59PM 9.45 
EVENING SATURDAY 
АВС ABC SPORTS UPDATE-SA1 2 8.30- 8.32PM 8.30 7,500 9.2| 7,420 9.1 21 | 9.1 
І 8.58- 8.59PM 8.45| 9,450 11.6| 9,450 11.6 24 [11.6 
АВС АВС NENSBRIEF -SAT, 9.58- 9.59РМ 9.45 | 11,650 14.3|11,650 14.3 28 |14.3 13,770 16.9|13,770 16.9 35 |16.9 
CBS МЕИЅВАЕАК-ЅАТ, 1 8.28- 8.29РМ 8.15 | 7,740 9.5| 7,740 9.5 21 | 9.5 
2 8.57- 8.59РМ 8.45 7,820 9.6| 7,660 9.4 21 | 9.4 
МВС МВС NEWS CAPSULE-SAT 8.58- 8.59РМ 8.45| 7,250 8.9| 7,250 8.9 19 | 8.9 5,300 6.5| 5,300 6.5 14 | 6.5 
МВС МВС NEWS CAPSULE-2-SAT(SUS) 9.58- 9.59РМ 9.45 
EVENING SUNDAY 
АВС PGA CHAMPIONSHIP-SUN(S) 2 3.30- 7.04PM -GRID 11,650 14.3| 4,970 6.1 17 
7.00 6.8 
ABC ABC SPORTS UPDATE-SUN 1 7.55- 7.57PM 7.45| 6,440 7.9| 6,360 7.8 16 |7.8 
2 7.59- 8.01PM 7.45 7,420 9.1| 7,170 8.8 19 | 8.7 
8.00 9:0 


А-39 0.5. ТУ HOUSEHOLDS: 81,500,000 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A4 Wielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 БЕ WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. TELE- TOTAL AUDIENCE | AVERAQE AUDIENCE Қ TELE 
ШЕКТІ GAST 
DAY WK TIME QUARTER ноџѕеноіоз |HOUSEHOLDS SHARE |% HR F HOUSEHOLDS (HOUSEHOLDS SHARE |+ M үп 
NETWORK/PROGRAM (N.Y.T.) HOUR ооу % | o % % | % | DAS 00 %) (9 % ин 
EVENING SUNDAY-CONT'D | s: 
ABC ABC SUNDAY NIGHT MOVIE 1 8.30-11.17PM GRID 22,580 27.7|12,060 14.8 21,190 26.0| 9,700 11.9 23 
2 9.00-11.55PM 7045 15.9 ы Е 
1 5 ы ж ж 
11145 12.9% 34* [12.1 
АВС АВС NEWSBRIEF-SUN. і ЖКО ЕК 12,310 15.1 |12,310 15.1 27 [15.1 9,210 11.3| 9,210 11.3 20 [11.3 
CBS NEWSBREAK-SUN. 8.58- В.59РМ 8.45 | 10,350 12.7|10,350 12.7 24 [12.7 10,600 352) зҮн ТЕР 5 132 
МВС МВС NEWS CAPSULE-SUN 8.58- 8.59PM 8.45 | 7,740 9.5| 7,740 9.5 18 | 9.5 pan д ш ти 
NBC NBC NENS CAPSULE-2-SUN. 2 9.41- 9.42РМ 9.30 . . , . 
МВС NBC NEWS CAPSULE-2-SUN(SUS) 1 9.58- 9.59PM 9.45 
EVENING MONDAY-FRIDAY : 
ABC ABC NEWSBRIEF-M-F > 8.15 | 10,510 12.9|10,600 13.0 24 | 8. 14000 18.2 |15000 43:5 25: | B-E IE y 
9.45 қ .O|FRI. 
10.00 14.0 
10.30 18: 
АВС АВС NEWS:NIGHTLINE-MON 1 11.30-12.04АМ 11:28 5,300 6.5| 3,670 4.5 13 83 
12.00 4 
АВС АВС NEWS:NIGHTLINE-T-F 1 11.30-12.00М0 11.30 6,030 7.4| 4,810 5.9 16 |6 
2 > 11.30 6,280 7.7] 4,890 6.0 17 | 6.9/ТУ-Ғ 
11.45 5.2|ТиТНҒ 6.1% 17*| 5.3|TU-F 
12.00 5.6|TUE. 
ABC ABC MOVIE ОҒ ТНЕ WEEK 1 12.04- 1.15AM 12.00 4,080 5.0| 2,040 2.5 10 3.5 MON. 
12.15 3.2% 11*| 3.0|МОМ. 
12.30 2.4 |МОМ. 
12.45 2.2* 9*] 2.0 |МОМ. 
1.00 1.7 MON. 
АВС АВС NENS:NIGHTLINE(B) 1 12.11-12.41АМ 12.00 4,480 5.5| 3,500 4.3 16 [5.2 |МЕр. 
12.15 4.5 |МЕ0. 
12.30 3.6 |МЕР. 
АВС FANTASY 151. АМО-12.00 1 12.00- 1.09АМ 12.00 4,480 5.5| 2,770 3.4 14 3.3| ТИЕ. 
2 12.07- 1.15АМ 12.00 4,810 5.9| 3,100 3.8 17 | 3.5 
12.15 3.2% 11*| 3.2| ШЕ 3.5% 19%! 3,5 
12.30 3.5 |Т0Е. 4.1 
12.45 3.6* 16%| 3.7|TUE. 4.2* 20*| 4.2 
1.00 3.2|TUE. 3.7 
ABC FRIDAYS 1 12.00- 1.11АМ 12.00 5,870 7.2| 3,180 3.9 14 3.9|ЕНІ. 
12.15 3.9% 13%| 3.9|ЕВ!. 
12.30 4.3 |ЕВІ. 
12.45 4.0% 15* | 3.8|FRI 
1.00 3.7|FR[ 
АВС LOVE ВОАТ-12,00 2 12.00- 1.08AM 12.00 4,400 5.4] 2,610 3.2 13 3.0 |МЕО. 
12.15 2.9* 10%| 2.8 |WED. 
12.30 3.1 (МЕ. 
12.45 3.4% 16* | 3.7 МЕО. 
1.00 3.6 |МЕО. 


А-41 0.5. ТУ HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A42 /үге/ѕеп NATIONAL ТУ AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
ABC PGA CHAMPIONSHIP-FRI(S) 


ABC VEGA$-12.00 


ABC LOVE BOAT-12.00 


ABC FRIDAYS-PART 2 


ABC ABC MOVIE OF THE WEEK-2 


ABC ABC NEWS:NIGHTLINE -MON 


CBS NEWSBREAK-M-F 


CBS LATE MOVIE I 


CBS LATE MOVIE 11 


NBC NBC NEWS CAPSULE-M-f 


NBC NBC NEWS CAPSULE-2-M-F 


А-43 U.S. TV HOUSEHOLDS: 81,500,000 


1 


neee ы 


-nx 


әк-е- бє 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. 


OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE АМ, | Avà тец 
AUD. AY 
CAST 
TIME QUARTER] HOUSEHOLDS [HOUSEHOLDS SHARE HOUSEHOLDS | HOUSEHOLDS SHARE | w "W лт 
NYT) HOUR | oo w% | 00 ж % 0) х | oo) % w | w s 
.00-12.30АМ 12.00 2,770 3.4| 2,280 2.8 10 | 3.2|FRI 
Ыз: o| 3,020 3.7 15 S 3 n 
- 29 2.8 П 4,890 6.0| 3,020 3. з. з|тни. 
L00- 1.09AM 12.00) 3,990 4 HERREN DA AE 
12139. 4.1 тни. 
ЕЕ 3.2* 15% 4.0* 18*| 4:0|ТНО. 
1:00 3:5 |тно. 
.41- 1.50АМ 12.30 | 3,590 4.4| 2,530 3.1 16 
12.45 
1:00 
1115 3.4* 18* 
1:30 
1:45 3.2* 20* 
11- 1.2040 1.00] 3,020 3.7| 2,530 3.1 14 
1:15 
20- 1.29АМ (SUS) 
15- 1.27АМ 1.15 | 1,060 1.3| 1,140 1.4 9 
а 5| 1,790 2.2 18 | 2.5 мом 
d 2,040 2.5| 1, А ? А 
057" А9807: "5-00 2,1 Мон: 
2.30 2.1 мом. 
> 8.15 | 9,130 11.2| 8,800 10.8 21 |14.5 8,480 10.4| 8,480 10.4 21 [11.1|М-Е 
8:45 10:7 10:2 |TU-F 
9:30 9:2 
> 11.30 | 7,820 9.6| 4,970 6.1 21 | 6.6 7,660 9.4| 4,970 6.1 20 | 6.б|м-ғ 
11:45 6:5% 18%| 6.6 6:6% 18%| 6:4|М-Ғ 
12.00 6:3 6.2 |M-F 
12.15 6.2% 21*| 6:1 6.1* 22*| 5.9 |M-F 
12:30 5:8 5.5 [M-F 
12.45 5.8* 25*| 5.3 5.2* 23*| 5`2|M-F 
1:00 41 
1115 4.1* 22*| 4:0 
VARIOUS TIMES (SUS) 
> 12.30| 4,560 5.6| 3,500 4.3 23 | 4.6 4,400 5.4| 3,340 4.1 22 | 4.4|м-Ғ 
12.45 4:6 324% 16*| 4.6 |M-F 
1:00 4:4 4:1|м-ғ 
1:15 4.4% 25*| 4.3 4.0% 23*| 3.6 |M-F 
1:30 4:0 3:6 ҒАТ. 
1.45 3.6* 23*| 3.6 
2:00 3:2 
VARIOUS TIMES (SUS) 
> 8.15 6,760 8.3| 6,760 8.3 17 | 5.7/М- 
> 8:45| 7,660 9.4| 7,660 9.4 18 9:8 |митн 
9:00 6.2|FRI. 
9:15 
> 19:58] 7.170 s| 770 8.8 16 6,930 8.5| 6,930 8.5 16 | 8.5|МыҒ 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS) 


A44 Wielsen NATIONAL TV AUDIENCE ESTIMATES е OTHER PROGRAMS 


WEEK 1 
TOTAL AUDENCE | AVERAGE AUDIENCE | кө. | тоц. | | TOTAL АШИМ | лимаи міні | W | mut 
1 қ шолу CAST 
Day ЖҚ... ТІНЕ QUARTERI норѕеногоѕ (Housenoros наве ж н | CAST HOUSCHOLDS (ноуноцоз зин | нін | PAYE 
NETWORK/PROGRAM ж ас) ШШ ор  % эв || "шу ош л | % | 
EVENING MONDAY-FRIDAY-CONT'D | 
өм 8,720 10.7| 5,130 6.3 20 | 7.3M- 
NBC TONIGHT SHOW > 6640 10.6) 5,300 6.5, 21 | 7.6. а 
К 6.2 
6.0* 20*| 8:6 5.6* 207| 5,0 [M-F 
5.6* 24* à 
о20 3.7| 2,280 2.8 13 | 3.2|W-IH 
NBC DAVID LETTERMAN 1 > 3,180 3.9| 2,610 3.2 15 3, 3-2 -tH 
= 5,950 7.3| 2,850 3.5 16 5,710 7.0| 2,770 
МВС SCTV NETWORK 12.30- 2.004М 35,18, 
3.7* 17* 
2.6* 15* 
МВС DAVID LETTERMAN I > 2,280 2.8) 1,960 2.4 15 1,960 2.4] 1,630 
NBC NBC NEWS OVERNIGHT-M-F > 1,390 1.7| 1,140 1.4 11 1,550 1.9| 1,140 1.4 12 | 1.4|M-F 


1.45 1.4* 11*| 1.4 MTUTH 1.4% 11*| 1.3 [M-TH 
2.00 1.514 z F 1.2 |M-F 
2:15 АТЫ БҮЛ ТІ; 1.7* 15*| 1'7|]M-F 
2:30 1:2 WED. 
VARIOUS TIMES (SUS) 
DAY MONDAY-FRIDAY 
АВС ABC NEWS THIS MORNING-645 6.45- 7.004М 6.45| 1,550 1.9| 1,390 1.7 20 | 1.7/М-ғ 1,470 1.8) 1,390 1.7 20 | 1.7|м-ғ 
АВС FYI-12.58(SUS) 12.58-12.59РМ 12.45 M-F M-F 
ABC ABC DAYTIME NEWSBRIEF-M-F 1.57- 1.59PM 1.45 | 7,340 9.0| 7,090 8.7 гв | в.7|М-ғ 7,660 9.4| 7,340 9.0 29 | 9.0 [M-F 
АВС FYI-2.58(SUS) 2.58- 2.59PM 2.45 M-F M-F 
АВС FYI-3.58(SUS) 3.58- 3.59РМ 3.45 M-F M-F 
CBS SUMMER SEMESTER-MWF(SUS) 6.00- 6.30AM 6.00 M-F M-F 
CBS SUMMER SEMESTER- TTH(SUS) 6.00- 6.30M 6.00 M-F M-F 
CBS CAPTAIN KANGAROO 6.30- 7.00AM 6.30 49.6 << <<|м-ғ ao 5 << <<|М-Е 
6.45 << |M-F << [M-F 
CBS NEWSBREAK-11.57 11.57-11.59АМ 11.45| 5,790 7.1| 5,620 6.9 27 | 6.9/М-ғ 5,870 7.2| 5,620 6.9 27 | 6.9{М-Е 
CBS NEWSBREAK-3.57 3.57- 3.59PM 3.45 | 4,970 6.1| 4,810 5.9 20 | 5.9|M-F 5,462 6.7| 5,050 6.2 21 | 6.2|M-F 
CBS AFTERNOON PLAYHOUSE ГЕ (5) 2 4.30- 5.30PM 4.30 6,030 7.4| 3,500 4.3 14 | 3.7|TUE. 
4.45 3.7% 19% | 3'8 TUE. 
5.00 2.6 | ШЕ. 
5.15 4.9* 16* | 513 ТИЕ: 
NBC EARLY TODAY M-F 6.30- 6.55АМ 6.30] 1,220 1.5] 980 1.2 15 | 1.1|M-F 900 1.1] 820 1.0 13 | .9м-ғ 
6.45 1.41м-ғ 1:0 |M-F 


А-45 U.S. ТУ HOUSEHOLDS: 81,500,000 FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE А. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


“Wielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 
NETWORK/PROGRAM 


DAY SATURDAY 

ABC SCHOOLHOUSE ROCK-8.26AM 
ABC SCHOOLHOUSE ROCK-8.55AM 
ABC SCHOOLHOUSE ROCK-9.25AM 
ABC DEAR ALEX & АММЕ-10.56АМ 
ABC ABC WIDE WORLD-SPORTS SAT 


SUMMER SEMESTER-SAT(SUS) 
THE NEWS- 8.26AM 
THE NEWS- 8.56AM 
THE NEWS- 9.26AM 
THE NEWS-9.56AM 
THE NEWS-10.56AM 
THE NEWS-11.26AM 
THE NEWS-11.56AM 
THE NEWS-12.26PM 
THE NEWS-12.56PM 
THE NEWS- 1.26PM 


CBS 
CBS IN 
CBS IN 
CBS IN 
CBS IN 
CBS IN 
CBS IN 
CBS IN 
CBS IN 
CBS IN 
CBS IN 


NBC 
NBC 
NBC 


BETCHA DON'T КМОЫ-8:28АМ 
BETCHA DON'T KNOW-9:28AM 
BETCHA DON'T KNOW-10:28AM 
NBC BETCHA DON'T KNOW-11:58AM 
NBC BETCHA DON'T KNOW-12:28PM 
NBC NBC MAJOR LEAGUE PRE GAME 


© 


МВС МВС BASEBALL FILL(SUS) 


DAY SUNDAY 
ABC KIDS ARE PEOPLE TOO 1 


АВС DEAR ALEX & АММЕ-11.25АМ 
CBS CBS NEWS SPECIAL RPT. 
CBS MIGHTY MOUSE/HECKIE 
CBS IN THE МЕМ5=0,26АМ = 
CBS DRAK PACK(5U5) 

CBS [N THE NEWS-8.56AM-SUN(5U5) 
CBS CANADIAN OPEN GOLF -5UN(5) 


CBS US CLAY COURT TENNI5-SUN(5) 


А-47 U.S. TV HOUSEHOLDS: 81,500,000 


TOTAL AUD А 
W = QUARTERI ноџѕєноцоѕ |ноцѕеноіоѕ sHaRe |% HR 
ғ (ауу HOUR | у ж | 00% %|% 
8.26- 8.30АМ 8.15| 2,200 2.7 
8.55- 8.59АМ 8.45] 2,530 3.1 
9.25- 9.29АМ 9.15] 3,020 3.7 
10.56-10.59АМ 10.45| 3,830 4.7 
2 1.30- 5.22РМ -GRID 
5.15 
6.00- 6.30АМ 6.00 
8.26- 8.29АМ 8.15] 1,630 2.0 
8.56- В.59АМ 8.45] 1,870 2.3 
9.26- 9.29АМ 9.15] 3,100 3.8 
9.56- 9.59АМ 9.45] 3,830 4.7 
10.56-10.59АМ 10.45 | 4,650 5.7 
11.26-11.29АМ 11.15 | 5,220 6.4 
11.56-11.59АМ 11.45 | 3,340 4.1 
12.26-12.29РМ 12.15 | 3,180 3.9 
12.56-12.59РМ 12.45 | 3,670 4.5 
1.26- 1.29РМ 1.15 | 3,260 4.0 
8.28- В.З0АМ 8.15 | 3,100 3.8 зв | 3.7 
9.28- 9.30АМ 9.15 | 5,300 6.5 39 | б.з 
10.28-10.30АМ 10.15 | 3,990 4.9 33 14:9 
11.58-12.00NN 11,45 | 3,180 3.9 16 | 3.7 
12.28-12.30PM 12.15 2,850 3.5 13 | 3.2 
1 2.00- 2.17РМ -GRID| 4,730 5.8 21 
2.15 64 
2 5.19- 5.30РМ 5.15 
2 10.30-11.02АМ GRID 
11.00 
11.25-11.29АМ 11.15] 1,960 2.4| 1,790 2.2 10 | 2.2 
1 8.05- 8.07АМ 8.00 
1 8.00- 8.30АМ 8.00 
8.26- В.29АМ 8.15 
1 8.30- 9.00АМ 8.30 
8.56- 8.59АМ 8.45 
1 2.00- 4.03РМ -GRID| 6,680 8.2| 3,500 4.3 14 
4.00 4.6 
2 2.00- 5.13PM GRID 
5.00 


FOR EXPLANATION ОҒ SYMBOLS, SEE PAGE A. 


OTHER PROGRAMS 
WIK? 


ШИ ЛИЕ AVENAGE AUDIENOE | Avà | yere 
НЕСІ 
HOUSEHOLDS |HOUSEWOLOS Знай WME К, 
(000) %) 00 % ж/ж - 
1,300 1.6 15 | 1. 
2,280 2.8 20 | 2,8 
2,930 3.6 19 | 3.6 
2,770 3.4 15 | 3.4 
5,950 7.3 25 
8.8* 28*| 8.5 
2,530 3.1 26 | 3.1 
2,120 2.6 18 | 2.6 
2,530 3.1 17 |34 
4,320 5.3 26 | 5.3 
5,130 6.3 29 | 6.3 
4,970 6.1 26 | 6.1 
3,340 4.1 17 | 4.1 
2,690 3.3 14 | 3.3 
3,500 4.3 18 | 4.3 
3,020 3.7 14 | 3,7 
2,360 2.9] 2,280 2.8 26 | 2.8 
5,950 7.3| 5,790 7.1 40 | 7.1 
3,150 4.6| 3,750 4.6 22 | 4.6 
3,260 4.0| 3,100 3.8 16 | 3.8 
2,930 3.6| 2,930 3.6 15 | 3.5 
1,630 2.0| 1,140 1.4 7 
17 
2,200 2.7 1,960 2.4 11 | 2.4 
9,130 11.2| 2,930 3.6 12 
4.7 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS), 


